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* Russell J. Bryant, d/b/a Russ Bryant Photographer Plaintiff, vs.
James A. Gordon, Mach 1, LLC, and John Urtis, Defendants.

05 C 3066 United States District Court for the Northern District

of Illinois, Eastern Division

2007 U.S. Dist. LEXIS 12378; February 8, 2007, Decided
April 6, 2007, Amended
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* Triple Tee Golf, Inc., a Florida Corporation,
Plaintiff-Appellant, vs. Nike, Inc., an Oregon Corporation, Tom
Stites & Associates, Inc., doing business as Imapact Golf
Technologies, Inc., John Thomas Stites, III, also known as Tom
Stites, Defendants Appellees.

Appealed from: United States District Court for the Northern District of Texas.
United States Court of Appeals for the Fifth Circuit. Circuit Judge Wiener.

2007 U.S. App. LEXIS 8807; April 17, 2007, Filed
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