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The Government caommissioned Sandy Leitch in 2004 to underake an independent review of the

ot % Ol BtX| %@- S AISH I’L‘J?WJ__”'g == @é & Xp2| Uk'slongterm skills needs, The Review published its interim report"Skills in the UK the long
term challenge” in December 2005, It cammitted the Reviews, in its final repor, to identify the

% gél j-|| % Bj og 85 g Uk's optimal skills mix for 2020 to maximise economic growth, productivity and social justice,
set out the halance of respansibility for achieving that skills profile and considerthe policy

° [:| I|.CL| ig _ﬂ|. I|.§ Bjd % g 6|’E [:-” 9}!0.1 [:| I|.C|)_|§_| }\|. _ﬂ_ framework required to suppart it.

RXEO0| YsS2 2t5t5 S [EFl NI ogjpol 3 = The final repart of the Leitch Review of Skills, Frosperity for all in the global econormy - warld

g5 des Zoo @ B ZME =2 =0tl8 class skills, was published on 5th Decermber 2006.

o125 II0 i XS Y "I ei

-r| ‘L‘l ﬂ EH =y \_l Sandy l—e|tChj} o O\—I’ 43—“ I—e|tCh The Review sets out a compelling vision for the UK. It shows that the LK must urgently raize

= = achievernents at all levels of skills and recommends that it commit to becoming a world leader
Review"2| sia] A0 ALE

in skills by 2020, henchmatked against the upper guartile of the OECD, This means doubling
attainment at most levels of skill. Responsibility for achieving ambitions must be shared
hetween Government, employers and individuals.
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EE MNP 'Leitch Review'E Y H

= FAEBIANE OECD &9 2IIS52 HXI0tAol g=2 FNLES X8I Ao 2020 DK
ZRA Hle= 2HY Il =82 QAN BRE &Y 20F 2

e CIXtolHS2 850 224

e MJ|IEHMO ARXMZ LY = CCS(Creative & Cultural Skills)

= OAolaey 2ANESN wIE 2stote &8 OBICIX0IHS

CREATIVE O RFDE AZLS PHEC2 MAIGIHES CIXQISIAF QIALE
giES SHE E

& CULTU RAL = F=2O| CCS= &, 30, 2R 4, CIALl, 8%, 3¢, 28, 0l S

% S XN 2ahptgol 20t J|&=f&3l(the Sector Skills councils)2 &

b AN SSAAUM MAR =0 SLotDA ot FHXE BLE I,

e CCSe= ‘LIXAAXE2W Y (DSAP)S Sall Leitch Review 211

N LHE2 HIZ222 CIAC! A Olehol Cist ALEE FHl =

* BOXE: ‘Leitch Review's 2020 vision for design courses,
Design Week, ‘07. 01. 05
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w Mike2t Robbie= OIALTeHIl JIES 2o AT
S(scrapbook) AIZ0 CHst B8 AP X
)

s FHFPE ol AUFSA=H CIRO0IHS0| S 2
(Observation)J|g 1t AE OILIOIE HAL=2 & @l

BHE A
& A ARNEZS Sol AFEX 22 (user model)0l &HE
g0 =2 AB.EHm(scrapper)Oﬂkl ATME OtLIOHE &
SN LIEHLIE ROHIHE & 5.
“ JCMEHMJ(E OSHEE(S20), AE2IEZ0 St 0f
Helel MHE AAZ SHSHOX ot EFR0UAM A3
?:.“ ANZ. & & WH ATYOUAN NMEEHO EXRZ

KN2HA OHel HHE =3,

MZ2 2MA| TE(new tools)SEd NISTCZ
TMEolE X2 0ie F2

o TE OE/2UY HE, 42ZA S UA0IHS0] &828 = Jses =
2 XX 2-0l EMNMoIH |H et &2=28H= Y8E Halsot)| o
¥ JHLICH 1] AIOIEQ! Saskatchewan Learning® J|2X Q1 2&(qualitative) 2 |
HE0 CHet SAS HRE M3GtEHM 0d g8 = oL 20l O <O B
ote 212 X 2010 XHE. 5 M2 C2 A=0 Ot 242 Hgst o gEs
HMg5te 210l 2
o AAXISE MR HEHES E2MEASHH =F[oi 22ldtd A0 SHXIgH &
Aol =XZA CIXOIHRE HISE WEXS2 01248t Z2HE 20 M=
OFOICIOS &0l LetZ M M2 DI (tool) HES AlSolOF &
S ZI|F CIRCIZ /St Ot0ICIH S=2 /ol M=2 JIg S HES Atdl T . ;

- NMEZEE ZI|2 Oxele | £ WHHUAM =22 22
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(handwriting analysis)'2 HMIQHEH0l T2t SYSH LASHIIOl Sheila Lowe Of
oo MR Z2OHY,
RE 24 I

& Jtg Z = (handwriting) 22 2448t 'The Commander' R&82 SA2 £H
‘Commander 28 XLXIH EYdt= 34°*OE B -‘?—I%‘@ =3. U=,
T S FAI U 86t dB™S AIESHAL ME8s He s 2RI
MEt5tedn) Sl JES B, st 820 LMHA SAIM UE +
Qe 2olst 4249 IO 2. EMRINH 24t &2 B0IX 2lee
FE0| 2ol B2 £2E M2 AMBES & TAS. A0 U6t
ot 28 MEE2 LIZ X2 fdiMe JIH0l [talg s|M6te BE
> =H YN ES: 2lYd, DEHAIOIZ, S&, HE, Y
=& "I F1 BF=HS A(wide point, roller ball), 22 23
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=2 0|3 SFot A4EHQ ZFEE = LHS Lot AN
& ZHXSO0A Stoict 22 XS6td M3 AIESAN 28t ZEE
g ZE0 OI0IXZ ME0IESE ot AAIZE 2Rt 2240 018

= AHIAS0l WSS A80ts =22 ddst F2E FAMOIEE Sof b2
22 £ AL s IS CHolthestn HSItsH0l =20, =&8& &t
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%2 Forester Research

HEC=Z Helst BEONE E€H

A 2EOA0 GEH AHITH A0

N ZEIEIH Ol MY EXtol tist

HENgS st MSH eIMRl Y

& N2 (biased): AHIXIS HEB 2L/A
E MBI = SHAs olE &

& I} (expensive): EHA OF XAl
E0 AI20l MstEOoletE ©E WX

A A2H0l 20l AR(slow): HALIRHI HPE =F~2WENKX AR

SHAISH OH=O SUHAEOIX RE HS A& It & HNES M
AH/EORENO (et ZHIE BIES 206t A ME Hgs <&t
MNE ZIAXI0 S= HIS0ILL AlIZI2 AUIECZ &3

AAl ASsH RS0l JES AHIXS €322 LIZE Oldicte
MEZZX 25t1D YHlEtie 20l 0 2/ 22X

2HITH AP AIE2Z22H A2t EXF AN H=E EEY =
QUCl= 2HE 2 Context Researchll ZRXME AlJI=2 AIESH 2
NZXI DI gz 2 Jts

Tt ME3NY =J| SHOUAM &= elMXl= HIE0ILE Al2H0l
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EZdY(role playing), <& HIRDI(role reversal) S &l&otd XN
=] A
=] M

Al g0

st 2IMXl HIAYO0l = &M

NEEAE A0l AIs 0lgs 2RI 22 Ntz Jte
2 =1 0|18 R&FOI| flof =¥ote AT MEStL dSEHO! ot
SIA AR = GtLt

Jt&d Design Failure Mode Analysise= M& HZEO0l AU Gl&2lQ
HsS & M 20HY = A= 2= HS6H HS AEsS Hgg = US

> Kt 5E 28 A= SIAPDE 018 A0 ol SR HE1, 201 &= O0ICIHE
FH0tD, OF&IHKIZ A2 1O 220 oM FEMEH. UHU 4382z
MEE EXle RA0IREX 2HES RA0IA=X LAH0| ItsS6HH 01 Jlet
OZ MZZ OIOICIHE JHLE Dl8t 2=
SO0l M2 Xd(Joke)E & BIM S2H S BHATES0l MHE
e BHEUHM IS0l AFESS HEE M ASE 32 A80| JRHA
M SAA B L2 ASE D0|CI(stand-up) AT Z0LA &4 ErAlst
A2THE AZEOHOE &
A2 A4S T} Mike FlanaganS BresslergroupSl OIFHE LCI2E0/0f "E24H G
FAE HEEH [}5+9 Bale FiE He 2488 XN

* 2 XE 'More brain, less storm: How to think creatively about thinking creatively',
Core77.com ‘06. December.
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o &H0lck= Adl

= Qgilvy CIXel HE Brian Collins= A&
ZI| ol SR EFCOKXIS0| LXKt
Sa 2O LMD AIEGHH &&0] BHME A0 ZEC

O Zobil #O0le A2 20k Il 2 =580/t XIHE
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=
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e 7= 21 HAEHE Talerman2 gl RAE T st ZHCIA
210l 222 s 0|4 XHE ez MUGHAE, OlF &
doA0l =08 AHINSE 88, =50, AlZESSEs
So &s O X2 HEE 27 A0IH LetAHIUNERE =
o 2 = Z& O 88tle o I tduss
20| olotd= &0l =& A0letd XA

o SHH AE JAFE iYW CIXCINE S EHHEI =&
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*» ZNXS: ‘Be it ever so homespun, there's nothing like spin'

New York Times, '07. 01.03
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#e Ok -Edc SFEH
m SFTUA PBYSCE CIRIR! 2% Ef Wl QT|AMAR
EFND QUAUA DAED S T2 REYMES a2
Oi%} SEHE (In-house brande)® Of2 %l 2 5 OHZfOl XAL RS (PB) CIXtOIS] D232 XIgtsts PB CIXtl e
IpHl HEIS ALT (pp)oll CIXKQI 2 2 2t HIE[O] 3H&} 220l 21 US. S& PB ME2 XAl BeHEE Soll RS0t
OICE, o171G8 ¥F OIOIKITE 1YSHEY DAX} H =N ol Cy IS W HIIMBOIE 001X 201 DI 0IDINIkE Cix
Heldt YUK 2 CIKQIo thet AHIRSSl LIZJF BF H
ab AHIZES 21 Gl QAT AR QS IR NP S SColo] AMOIM MOMEDI S8 DIXIS It
Dopmct Eryoltt gxeor e iy o gonyor IR IS
Pe CIXQl Tp8F Xzjo] 3 AM 30 HCXF oEL 25 Of
_— Ao g . P — XOF SOIAHOUA SOI2H D2 0I0IXIS REAMR BAG
;Lpfcimr;‘%“; . 550,; o i"gl:q;.“c::: BN 43 Ol2el CIXOlE S8 DI 2HCSs Mool AN
L E—= a Lt S. S5l K% A EIXP [HQ! Isac Mizrahi (AFR)SS &2E XY
e B e R L 26 XM 2% CIRel2 221 240l ‘EF=CIXe 8%
SEAH 2= omm% AOIZ=E O 2 gss 013
0 EE1I FIR[R! YRIE Bp! DMOH= RAT HEE (PB) WES
e g =od XSEUUM =2CEHI 810l sl8lst ZE A2
(no-frills) 22 AHIXNEE2 L0I5IE PBAEES0| 22 CIXe 0z
StE X&stH J1&ES MOt OI0IXNE 0ot <o Crekst Hal
A&
o MAIERMEE= EE2 OHHE0IL 21001 22 S0 Lot SHER
= Oigl Mg8gt JtE2 WHROH X 15828 RESE IIE SOHA
£ JISoli2M ol0f Thist AHIXF AE ZEHNOZ HHE
o QUIAWMA(Office Max) S UE RSIMESS LE2 XAIBHEI}
HE AlZD SBHEO0|0IR DO AYst S A= A6t
HESH S PB HS 22 Y A S
0 EIxRIo] Y= PBE BT IEE ' Target
o S5| EF2(Target) Z<S CIXIQI0l JH0IE KAISE(PB) OFHIE
M2 Sol OHESAEWY 001X DF SUE SAU 2l CHEt™
o &3¢t HEX RSHAZ K=
« O0E0H =EHRH B2 Jt2 J¥HES 2AF10 tRels Hatet &
AIEHE HES JHdol EHES D& Hl=sS &) Z Mol 2*S
o Al CIRtRIHIN BH0l =%*E 2H4=It Michael Graves2t IN&CI A
0IL Isaac MizrahiZ 5t D2 0I0IXIS PBAIE CIXHQl JHe
Ol =246t 2 BHE 001X Al =S A5 st
o DI2IAXIJIZ Hartman groupOl 22X AHIXISl 82% AZIt
PB &Z2 Z0| gt BHE HB0 FAMXX L=l SEIIUS
M 22 AHINSS PB AZ0| LBt B}HE HMED HSSHTHD
olAlGl= 22z LEtY
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e C

o
[Xtel 25t FE 8S

o QUIAMAE XIS 25IEH EFOl TIAIEHE JHE HAZALHE 22 &
OF AIZtD AN CIKCIAHR! Gravity TankOIH OHE A& L AIZERE
HDE 2Me & U= B CIXQ Z2NHEES 9F|

v DEZetet RUAHS HMSCIXCIE 20 2 Gravity Tank 2 Michael
Winnick CEO= E&8&t JIs&81t 2335t MeE CXele 28 J=2ENK
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is key to new kitchen designs',

“'Stretch’
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* MARY BULGER and MARUSYA, INC., Plaintiff, v. ROYAL DOULTON PLC AND ROYAL DOULTON USA,
INC., Defendants.

05 Civ. 7709 (DAB) United States District Court for the Southern
District of New York

2006 U.S. Dist. LEXIS 91985



