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design disciplines:

the Biftish Deslgn Induskry valuation survey 2005 to 2006

agencies undertaking disciplina

branding & graphics
multimedia / new media .

packaging
design & innovation

inumber, management
branding & graphics T 2151
multimedia / new media &0 2588
packaging 55 2453
exhibitions & events 53 2397
design & innovation management 37 1472 product/ industrial design
product / industrial decign 25 1144 exhibitions & events
broadcast,tv, film & video 23 1021
interior dasign e 1051 hrnadcast v, filrm, video
design stratagy 22 395
architecture / landscape 19 281 design strategy .
deslgner & manufacture 12 54
social responsibility 13 5&T . interiar design
designer-maker 12 532 )
anginearing T a6l . architecture [ landscape
rnusic & entertainment 10 460 design & manufacture .
financial/ legislative 7 425
high-end consurmericm 9 410 . N
prototyping 8 339 .
innavation, research, technology 7 333 social responsibility
fashion & 285 ‘ enginesring
internal communications & 29 .
prop_nsltlan -_re_atlon : o £ music & entertainment .
cervice / experience design 4 187
product tecting 3 146 financialflegislative high-end consumerism
cormmercial IPR exploitation 2 98 .

. prototyping
. prototyping

internal communications

innovation, research, technology

fazhion
#|n June 2004 BOI began a re-classification of commarcial
design firms to separate strategic design consultancies from
design agencies from design studics. Additionally all design
disciplines wears revisad to take account of 3 new skill set
emerging in servica and proposition creation.

. proposition creatian
cervice/experience design
product tecting '

‘cnmr‘nercial IPR exploitation

O XFZ: ‘BDI survey reveals bright future for strategy-led groups’, Design Week, ‘06. 12. 13

http://www.britishdesigninnovation.org/BDI_val_survey06.pdf
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