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OVERVIEW

We planned and designed goods for ‘Sangyeok 3-dong’ located in Buk-gu, Daegu. In addition to
the existing residents, Sangyeok 3-dong is comprised of a variety of residents, including many
students from other areas. The goal of this project is to analyze the regional characteristics of
Sangyeok 3-dong, derive its unique identity, and produce goods that can strengthen networking
among diverse residents and create goods that can foster affection and a sense of belonging to

Sangyeok 3-dong.
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Key Keywords for Sangyeok 3-dong.
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Number 3 The Sound of 3 The Life

[sam] [sam] [sam:]

Sangyeok 3-dong is a diverse neighborhood where students, international residents, and the ZH3Z2 3t, 2|91, T-HZE0| &7 A07tH= Crkst S SH|O[X[2, M2 nFS 72| = UX| gEELICH O 00
elderly live side by side but rarely interact. Urban isolation quietly takes root beneath the EAlo] nEl2 £89| x| 11 JAELICH =100l A <X} 32 'O = LS E|H, O|= At §ot U}SLICE
surface. In Korean, the number 3 is pronounced “sam,” echoing the meaning of “life.” A ZX20F 22|H Y PA2 At2HE2| 0|07 |E EH2 S7HCE MEA sHMELICE Sangyeok Life= thast X[HO|

numbered district transforms into a narrative about people. Sangyeok Life is more than just a  OtL[2t, & &0t7H= 4t WAlE o|ofgtL|c,
place name — it represents a way of living.
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From the perspective that life itself is a story, quotation marks were selected as the core

graphic motif to capture the individual voices and narratives of the residents.
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The linguistic insight becomes a visual language built on quotation marks.Single quotes Ol2{ct Q10| LA UZHE S0 A2 A0 2 SFEELICL 22 TFZH(' )= 7H2e 0[07|E, 2 WBH("")=
(" ') hold personal stories; double quotes (" ) carry shared community voices. SSH|7t &H BrE0 7= SAL2|E AEgL
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SANGYEOK
3-DONG

Sangyeok 3-dong is a place where people of all ages and
occupations Looking into each life of the various inhabitants

URBAN REGENERATION SUPPORT CENTER With the stories they tell you It approaches a design that can

be incorporated into the lives of the residents.
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Each resident—locals, youth, foreigners, and shopkeepers—is depicted as a unique N

= 2l S Cret E |2 217| CHE M3 X|Hl YA E FHEIEE BHE|A}ASLIC
illustrated character with a distinct color. Just as life itself cannot be represented by a single &2 stLe| Mo = Holgt & E3 Mo| 20| E|X| b= He| LY EE Sl M= CHE HH|Mo| 3ESH=
shade, the color palette avoids any dominant hue: identity is defined by the coexistence of  3&

differences.
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Created through community workshops, the brand extends to everyday items

—keyrings, tumblers, T-shirts, tote bags—turning each into a symbol of belonging.
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URBAN REGENERATION SUPPORT CENTER
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SANGYEOK 3-DONG URBAN
REGENERATION SUPPORT CENTER
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Sangyeok 3-dong is a diverse neighborhood where students, international residents, and the elderly live side by side but rarely interact. Urban isolation quietly takes root
beneath the surface. In Korean, the number 3 is pronounced “sam,” echoing the meaning of “life.” A numbered district transforms into a narrative about people. Sangyeok
Life is more than just a place name — it represents a way of living. The linguistic insight becomes a visual language built on quotation marks. Single quotes (' ') hold personal
stories; double quotes (" ") carry shared community voices. Each resident—locals, youth, foreigners, and shopkeepers—is depicted as a unique illustrated character with a
distinct color. Just as life itself cannot be represented by a single shade, the color palette avoids any dominant hue: identity is defined by the coexistence of differences. Created
through community workshops, the brand extends to everyday items—keyrings, tumblers, T-shirts, tote bags—turning each into a symbol of belonging. Sangyeck Life
reconnects isolated individuals and brings warmth to the spirit of the city.
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© 2022 design agency KOPF.:EWORKS. All rights reserved.
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