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SSLIxel
(Co-design)

Elizabeth B.ON. Sanders, Pieter
Jan Stappers(2009), (Co—
creation and the now landscapes
of design), CoDesign, 4(1), pp.
5-18
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Kelley, T.(2001), {The art of
innovation: Lessons in creativity
from IDEQ), America's leading
design firm.
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Sty
Integrity IME
Concept

MEX HEY

User Focus

Distinctiveness

+ S84 (Integrity) : ¥ FHETL AH|AS SIS F0IL} X381
E
o

Xt M(Distinctiveness) : 7|Z2| MH|AL} CI2 AMH|AQ} H| W& I 2240|
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(Concept brief)

UBER Ride

I

Q01510] BIEHOR Fa|st 20| HIZ ZHE HRjmo|c,
OfE MHIAS BHSOf LIZH ZHOIX| T8t Ol BIAXIS Tt
2 B 4 UEE ToFE T0IC, ¥R
Z0|A MYSPILCE SO QOfF HO|XIE 20 FO2M BINOE

MAEE & 4 ULE 2HE B2|I= I MH|A 7HX] Heh S2HE AHX|

MH|A 7kX| ®I2H(Service Value Proposition)

7}X| M2HService Proposition)2 1ZH0| AHZ0|Lt MH|A S 0i5H=

el MAISHs 222 MHIAZ S3f 1240 ¥ £ U= 7HXIE Holstn
7

HAlStE As ettt JA0fA Zast

o, LAYl 5o M2 A = UL 71X A|2te] SR0l= MES, 7+4,
45, HIE/2lA3 BY, B2y, Hd/Red, 1M S, UAR, BHE
K%, AtelH el S0| ZetE

R HetE 2 Wolls THEQ Ml 7HA| EAIS F116H0{0F STt

)
o
TUE 4 UZE 0F BiCh

o= T M
- xr&stsitt(Differentiate) : ZAZF OF RRAS] MBIAS MEHGHOF SH=
0|75 MIAISH RFZ2tsHOF STt

- ZIRIAIZIC(Imprint) : 7194517 | #2 HO1SS AFS5I0 A Fute 1,

w22 Ofshat 4 UEE SH0F BHCL

)

Easiest way around Anywhere, anytime Low-cost to luxury

One tap and a car comes directly te you Daily commute. Errand across town. Early Economy cars at everyday prices arg

Hop in-your driver knows exactly where to morning flight. Late night drinks. Wherever always available. For special occasions, no
go And when you get there, just step out you're headed, count on Uber for a ride-no occasion at all, or when you just a need a
Payment is completely seamless reservations required. bit more room, call a black car or SUV

REASOMNS TO RIDE

[ B2 7EX] Ft OflAl ]

*ZX : https://www.uber.com
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Davis, S. M., &Dunn, M(2002),
(Building the brand driven
business : Operationalize your
brand to drive profitable growth),
San Francisco, CA: Jossey—Bass
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MH|A ®H(Service Touch Point)2 ANQl &

2 00M RAE L2
‘Moment of Truth’e ME|ZAE TN MOTE 1 =

2|0y, 1140] 7|Yat
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MHIA EIX|ZOIE
HEZA

Website

Phone

Face to face

Word of Mouth

Email

Customer touchpoints

Post

Touchpoints
Digital Camera
Mobile Phone

PC Application

MH|A HX|ZQIE HEZA(Touch Point Matrix)= 11Z40] E2H= 9t
A3 0o 222 RN 11
HE MEXt Fot=

MEla UM AFSXHOA 22+
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Hr O
1x
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[0
HU
=

Elements of customer journey

Awareness Con3|derat|on Decision Post—Experience

Main user actions/ intentions

o | ! o i

c@ o

persona i
5 \ 0]
-

O (@)

Web site / Application
Portable Mediaplayer
Pirnt Media

Home Mediacenter / TV
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(System map) SABH0] AHIA S2 M| TR2 6P| 93t SOICh AHIA TR BEEE
HEIA HIZ EX|o] 2O, MB(MHIA) AIAZS X8 ‘#9URH(actors) S
HYMOZ LIERH Z0ICh BIXHE ABXY, X9, A U 9% XHBUHE
B35 R3O Ui X3 L 98 EHOR FHHD, YEIY SO AL
HHS A0 LIEHCH NI ShuEE 0121 BOIXIS Al0lQ] CHE 22t

o

g

A EE =5 7|8)SES HEIHH M2 TE deMES

ALt
O[3 ARt XI = (Stakeholder Map)7t AH|A St BRIE OfaH A Xt
YYUAS FHO2 MHIAY S2S Y 4 Uk ETAR, MHIA JH|

=
SEEXE MHAS SEI 720 & O EESot0], ALt D29 AMH[A9|

SE2 Adst=hl StCt. MHIA 7HX| SEE &= TS AHZ0A
NAISO MH|ALS| SEL}, OlsiHAXSL AgkE Hoiol/| ohA CHsH
SHZEL} 0|2 Solf AMH|A HEHE AFFS0| HA|0 E2ot X|Ho| HEs=
HEYIE 7158 = ULk
‘

s A A/ 05 30 48 ROPPI/ 4E B N3 IS

21410 9] (2021). A|ZERORQI] DUESHEHEIA /M8 Y B2l HE

QEa0l ALAUTAE 95t N R isn — -

HIAAIL2|R FIQH o1 ~4f0] & m%'c'ﬂ"d ' >

e st 7|E8Y MHIAE B O} 4465 / AH| A OfR} [ O1E AT G0 & stop FIA| / REHelE U= 93

HOZ- FRUAOIM CIReIste:

2, 77(0), 66-81.

w4 SAt

[ AIZIROHRIO] ALHE A4S U5t AHIATIXIOIO] AIAT 2 04 ]

236 Part 3. AH|A-ZHCIARIS OFEHA 2&lsH=2}?



159

Retrieved from http://www.
servicedesigntools.org/
tools/28

020) Kool 4
HIRH-8F -7
of A|AE JHgt -

N
E
ozt
T
m <

re
=
o
E=
[
0>c- |-o|-

S2|0§0]44 7]8te| MH|ALIX}
U ES SIR510-. 7| XX

222

A, 21(4), 309-334.

r2 [T

_|D\'

Bryce GlassZt 2005H0f| MQtSt Flickr 22 CHO|O{ 132 AMEH At &
AR 3R MHIAS] g AHSHCE Ol MY, 27|, I A|Z3E &
AABLS Olohoh= Ol =22 10 UL
i s The Internet
Comments) Blog
= Notels) ﬁi
Anyone
uf # Favorite:) et . - : -
r" - ann II’:‘QJ\ v e
A Flickr User tak\ Photo ofa / Subject

o join . descriptive i )
.t. _i " Photo- S il
.3 Organizr  streamy i d S
i 'l' b — (4] (44 b
&
M:Enunrs Set:. Faom 00
-f&‘v’ ‘2’;}7’ Groupr ;{% 4 =t Tagi et
Posts) m P Ponlm _T)
s gy r by~
e = 0
Topic(s) i w520

a0 st 1

Z2|7{ ALSXH 2 AJARH™ ]

l‘ll-?‘ WAL B M

[ Witk BRO8

AL

M

x99l

| &S flet XX -7 | A IEEY

EN el o

\;____________-

00 ru°
ol

=1

AARI NS Qfeh MH|A 7HX]| S

>

)

160]

MH|2- ORI 0|8 M 237



Product Prototyping
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(Low and High Fidelity
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(Service Storyboard)

244 Part 3. MH|A-ACIXIOIS

MHIA AEBHCES OfE AHO S5
Aztstst 2102, 0|2 0|83 M2 AH|A

AN
O[0IXIE &l AHEAE A
TAIZ MBIA MSAHS| A
AESEE0 7|12HQI 0[0F]

2 &t siiZ 0f0|H 09

ARt ZH| 7Y

AR

a3 !

)\EiX-I( I.EI- XAl

[ MHA AER|HE 30t X |

E
MH|A E= D2 EERI0)| 25t EX

CX0IH= ALEAPY A H=

oA E&lst=

ot

%S JYoIU AES 0|83

9 Qg Hyo= M

212 MO R AHZILE AR S|
HAS YESHE LS THAIL, 2 HH|A
I #s 58 7 UsHOZ MH|A
THE YYNEXI RO 47 H) CHRY (A

H8), o2

ChE(otolciof

S 24 5y
a2 ofoiciof X2

AFR|

)

23

=
&
T
I
o%
=
>



HICIQ I2EEO[E  H0Q D2EELS MHA AEHCS HASO| HEIZ KEE AORA

(Video Prototyping)  MHIA ALIZIQS B FHOR BHS 4 ULk ZRME FHo 34 HY U B
J1s0 T2 CHSt HEHR HAE 4 Iom, UM P4 S Ao HE
HE S0| LR AE0| B UYUOL, Sk BE 50| 2HHaLE0f 27 BrS
4 QICE NSADH 271 2 33 3O 2 AT 4 AU I ZN2S B2
4 QI0f RBSITH O 717/ B S2 ASHX, INOI ST HZo|L
AZS Ol YT2 HAY W BSKs T2HEC| SH0| T2t Yl HICL
D2 EEQT YA AERYS 95t UHHEQI 30 TXE AL,

=N
( Al

VA2

@,

mn \

MH|A-ZBRCIXRI 0|2 M 245



QX9| OtHAL
(Wizard of 0OZ, WOZ)

HA2|E|0H

Facilitator

i, 82 JHHC=Z 27t5% 7|&0/L JE0] 24

E<E =l
J|Hto2 T2 EEI0|LS Ishat0] Bim Aol

w1 o
k]
it
~
or
=2
0
ol
>
-
o
to
il

QX0| OrYAL 0|0F7| & 7HE OfeHol| U= SHRIES HECERH 0|EE ©
Ao 2, HOJX| ¢t= S7HBehind the Screen)di| OFE AN Wizard) S&tg St=
AtEf(Human Operator)0| &%5t04, 2 & A7 (Task)Otth &0l 223t
O2EEO|HS A& MSEE2M AARIO|LE MHIAQ] 7|5E G

1=3

o

WOZ Y-z F 712 HFE A" A0 27 H=H, ostbes
HA2|E|0|E(Facilitato) 2 A QIE|H0|AS] A2hs HEEHL, LHA| Stlt=
OPgAH(Wizard)2l e FEottt. OtgALE 2E2 H2712 HY¥E ot=
S AL FOM dHE 71U, A/ARE 2= S 4 AUERE
Tt o Qe Z2EEOIY 2455 HES| MSetH 5ol ALSAL
ol 2A] Rot £ AAZO[|L 20| QIEHO0|AS =AY B2,
A 2 AIARO| et &S Plol ZREZE Ofd OFEA A At
FHZLE HSUHA 20E 2 UL

ArEAL HE7t
User Wizard

- HIAE 327te] FLt HollM
HHE G717, AAXIE
L2 S TaskE Zldlist=
QAEE XHs| MiSole A7

246 Part 3. MH|A-ZSC|X}OI




AHIA At 3 2SI AHT Hel2 AN ZUA AL2lee TREEYS
(Service Staging) MFI2 ZEH B WHOICH 12 01 AL AIS2I014510) AIAT}
BAISISIH M2 4 Qs HBOILE 2NN 201 SO o3t 1% TS BEY
4 QICk MEIATE NS AR YA ARG = BFL, T3t OIHBIA RIS
FOIAIZ CIXfQl STt 3 AHIAS) ZHES ABeH H7|E SITh AIISS
DT AL BEX| A HIHIID YBIS H=SDIN AHlA ZHES
HE6tT Ol et 2XHO| UK FHSHD 012 Sof M22 Xl ot

<\

MH|A-ZBRCIXRI 0|2 M 247




of0f dhE=

1

[s;
[

HxE

off &

LYoltt. dA 2719 SYU0IL 50| oFd 2 1(LEGO)H B0

1

o
[

z2 4

<l

fPIOIAS AfH]

RHA
1O

60

MH|A B3

(

322

[k
o

S

[e]
[

OZ L AH|

4

[S:
o

e
AlZ2]0]M

by
S

)

Desktop
Walkthrough
248 Part 3. MH|A-ASC|X}

/‘ 23



t

)

MEO|

0 SOILIRIN Creyst

[e]}
=

Ef2 MH[AOARI ZatE MSot=

x|

[s*
o

CAIE 712
OfLt A4

|

9]
=

fe]

CIX[E - QIE{HE|E
OZEE0|E
(Digital Interactive
Prototyping)

(@) A O
= 25

of O AHMo 77t

§ HHEE =

5

o
oln

o

=
ES
||-.

AN

A 0
=

|21 7= LIAH0[0]
2

[¢]
t71 01

4

o
[

__'J_

[

[

S o =0 2
IE{=2H40] A ZHZ O A

HOF SFC.

5

| ey
et

o

[ -

[

_I
20l M

F

=
o

CIX|E T2 EEH0|
=
=

X

UE=

o
RO

z

F

__O|_
o
Kfo

A O 7t

=

t

ATE(YHOE CH0|A T2 EEO|T) T CIX|E HEH(E2| O X2l

[EQI0] ZEEEH0IT

(Hardware

5

3

=

ZEELO[HO| AAX|0f Z1X|X]

O

Prototyping)

J4

Z

.
)

ot

Bt 0]

CIXtRI O|2XM 249

1

=

=]

MHE[x-F



b 7Lx]

%0
<

o3|
g

ol
g0

1

D2 EELO|

ao|y Sryst

A'ets AOIH

2 A
OtOICIOIE HEaHE & 7| MZO0|Ct T2 EEFO[HE M0 A 0t0|T{0f

THOU,

=
=

2EE}
t

o

HARUAOIM 2F

te

ol9)

Ch ZZEEO[E2 QP AISALE 20|01 2e

S Wl =o4E

b

ongE

0

e

(]

)

A O Lo dRZ TA

o

Pret =Hox7 =

110
ofl

b

CiEA -

HAIE == UCH 22Xt S AL

AFS0IA RIS HZ g 0l

ct2
ol AX|7t

Q

=0]

Ct. CIAO|H 2 JHEER

[e]]
AN

(S

A
—

EEEO|LE T2

EaY
ol A

20
[=)

AlZh =3, H|

R

2| =xof

ODZEEOEES &2

UL

ZMAZE g

Aol o

~
(o]

| HZ2

237

Hoil M=

=

K]

O7t= HIZ7H MO

=
=

CIXFRL ZHEE Al X 2404

st
=

E=E

N ZE2AM

aj
=<
o2 M

[¢]
[

OtUE=S QD 0|9t 20] TAt

=
=

FOZMN, 4

ag = A =2
23Ho 2 Y

a

=13
=

2 of

ol
a

250 Part 3. MH|A-AHC|X}



HMESt7| Deliver

MHJACIX}R1Q| Deliver(FE) 2HE2 244 0L0ICIOIS Ol Tt

CIoSt 21718 SR5H01 AHIA-ZEORI 2 SOt DISUH 2HES
RIotSS BR6P FEYsts BHOICL

orga™



161

Passera, S., Karkkainen, H.,
& Maila, R.(2012), {When,
how, why prototyping? A
practical framework for
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Conference Proceedings), p.
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for Professional Innovation _ -
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» Fidelity Resolution
/ ¥
/ What needs to be versimilar for the prototype to work? Prototype
/ What needs to be functional, and to what degree?
/ Which technique? How generalizable are
Tech ! \\‘ How to plan it? the results of the experiment?
ec‘n'que i What data can | expect? What exactly did | learn?
7
N / What is the simplest way available Was the prototype plausible for ‘ e
£ Author - © o implement the best possible my audience? | A”d'e\”ce
S ecperiment? Was their feedback reliable? \.-~
/ \
/’
Purpése What is the service hypothesis | am testing? Prototype
4 What do | want to learn?
Posiytion Early stages [General purposes = exploration & evaluation]
in process Last stages [General purposes = evaluation & communication]

[ MH|A D2 EErS) D293

252 Part 3. MH|A-ABHC|XIRIS

]

511 TR EEIQ Wt =21

D2 EEY 87t MetE MH[ATF =719 712 9|2 7S M2

o

TRAMEA 2RI SAI0 ALSALR} Ofa A At

==
HH T AN S07| Mol SEY 455 ot

=
D2 EEY 7t 2 34 7t SHE 02t 20| Ofsf], 8, 7H

& se8
LHr0 220) et 22 EEto] ST (fidelity), B7F Ty, HIt We0]

S3pRICY,



High-fidelity user prototypes Live data prototypes
,
=
@
S
o
=]
o
@
o
c
By
§ Low-fidelity user prototypes Feasiblity prototypes
Testing : Value proposition
Technical Complexity
1. 0] aif

MH|ACIZR] T2 MAMOIM Hi-fi Z2EEF0] HMQH=Z| & HAH0I| A

A= Z2EEYY H7t= MS0 AHA0 Oier 1U724O] sy ZH|
0

7
et EHAOIA QIXIGH] Rots CHYS BNISS CHE 4 Ik 0] THFOIA
D0 MBS 2RO BHS LOrE 4 US #O O CXQl £
COAOIA WEAS SHE 4 U0l BIST AIZHS HOFE 4 ULk O[S §I3t
DR2EERR WIts 7| N0l #EO2 D2HES 230 oL UM
R 4 Ut

of BN B2 EER HWIHE 2RI Ol3f5ts X 0T Tyt h2

HHerSS BMol = 4 U0 ot &

u
rx
2
kl
it}
Q'E
rr

feroll M e

0z
0.

UL AHEXS| ZHE M2 siZotl A=A 2elsh| M= Lo-fi
D= EERIS TYo 2SO U4s o= AF M BIILE A/B HAE
Se Mdots Yol AN 149 b= Motet siEAtS FeetotAL
U] 22X O MA/H HREUSE o a2 UL

MH|2- ORI 0|2 M 253



ANE

2l

=0 2HO AEAL B,

of

F=XI0f tiet YEES Al

HOF S

9|
At QIHHO|A 22|10

A &2

o<
S

olsH

i 2 EHAM O 22 22

5

0] 2 &2 otl2t 11240| SHE Edol/| 9

=0

B o

oliOF SF=X|0f CHE

g2 37|

=|
=

H MZ2 M0l

5

D2EEY WIS B

ol

et 0]

S

TH=Foi| o

712 Mgt

oj
S

to|
Pl S AL O 2 X2t

LIPSIPN

EOZER

£ S0 HIZHA ZHHA

=2 =

EEEE U

5

Chefer dds 3=

ct 1 <ol

= A
ET?}{

ofi

X0 Cho

i H7tE ofoF &

=0 o5

=, 7t
MHIA 2

pN|
=

HIZLA Zb X[H0| OfE MH|AT}

=]
=

A
t=XIE 22fot O|RHTIL 2

f

C|
[

Jd

-

u]

]

A|E|0{0F &

=
=

of o™

3

<0
od

i OtO|Zef

H olgt 4 Quct. w2t

5

K01 CH
AFEALS] DEMN ASS J|gtez Xt YO0

St
=

%8 %7}

o
<

O Al AH|2 OO0

ZH
il

FAX 2 0

D= EEQI2 OHE MEOIL E, Ofa2

Al =S

110

0:

EAL At

ke

F

of

o]

2 HXIE 0H0E Sall =ot E2UEz, 2

=3
=

O |

ory T2 EEY0| Gl

= HtE o UM

t

od
T

ol

= OtO[E{O{Lt o

o

Yok W2 282tef 7|

ot= Ot0[H 0f

= Yol et

i 255

=
=

Of CHet 289 =72 A&

=
=

D2 BB SAE(fidelity)2t

2 of

ol
a

254 Part 3. MH|A-BHC|X}



CIXtOL{Qt AS

Olati2tH xtete] 28

SRt 28

CIXHOIAOI A Mot At Sf= MEIAN Ciet 2HEL} 7&

N o

ool
S o
o
> N
N T

N

FIiAE AZTIARRIO0] YRR 42 Lo-fi Z2EEHY

e A

2RIt 52 Z2EEYS /A 2 3% OAM0HE2

=

ira b

of

o
al

EUEES

t7t O

tO D49 ALE AlLtE]| 2Lt 20l 42 XES0

-
on
=

0
J

OII
k]
ro

0F
N

(o]
M

=

1o
+
[l

0
S

x
[ BITHZ AJZIRQ! S20f Chet IIEHS ¢ 48
PS

2(high) #=&& XZE5| A0 HMAISHH SatxY

o
rﬁ
3
g
1
P
=
Hi

fu]

S

O|GH A XERt O|5HOY| CHSE &
AUCH M B

-
HE0| 352 SES SHIL NREA o218 HAE + USE 510F BTt

D2 BB FAASOIL D120l oA LE & U= A BN F=

2 Motot= MH|A OtO[L0Q D2 EEHYS Hiots AMHQ AME
HHF= AO2M, XA D)2 HY FIESZ ottg 11 AX0 i=ES
LA Bttt

3. Bo1et i

HE2 Z=EEYS2 HES ?lol MAELD IHED. O] EANAM =
DZEEYS Sol M7 MU= HZ=1 A=A MEXN FIHE Sl
2RI A} ot H, O] F7t7t Oloh&ARZ2| B0 M ME|A HAQ Aot
ZIHSHA ECh AR 7F YA 2bHoA TARIE ME[A 2tES
Ui, Mu|2o] SEE o8 ot A AT, Y HADL &2
7HE0lete TA0H K&HQ HES 2ot A =0l= YE: F-H0ICE

LEHO =, M2tots AMHIA0] CHet JHEALS] At o7l S22 2ldl
AN 22 EEY ML Bt 7HY gE dEs AT otXR AlZtE
Qi 245 L EEHY2 O FTCHXL 7HE2 O Z30iX= Ho|2Z,
OtOILIO7t HEXt2 [ UZ4olA ZCHet W=A F7tE e X0 S0t

O
e

|H
Hu
tm
m

i
PRl MZ R A0 G2 JEA] 0] ol EEE E

oty 2 A0l
J)ST kR BEE DREEQS 5o WIS MY 45 AT O
22t0] HE/MHAURZE D2 EEQ HILS S5 D20| AFBSH: HHOlLt
SEGHS WA AR Y, TR SS O3 4 QW B

MH|A-FHCIXIIO[EM 255



i

11

FEAS HIZYY

HIZ0|Lt MH| A0 CHet

H/AEX EI17

ERl

g7t

N AH|A0

(s

tCF 22|10 E7t HYALS M Ti=

295

N

ZEERIE Sl

Rag
HZat MuA0 J§HETH OfL2f 124119

7ERI Mt HIZHA H2tE PRt HESE g5 0 AT

OtOIC|0f B7t0l|Af

=
[

3

4. X|X|2} &

AR S

f

) D2 EER HIte

5

2|t 0f

.
i

% 4 Ck SOl E

ol e &

e 9

gt

o
HE X

i

oK

[
<}

Klo

o
M

CH|BICH CIRtQIO| JhR|9H 5

Ji!

%0

U

= OloH2A Xt

g7t

o
=]

5t D2 EE}

Ot=2f 0l

7| W20l AERE

fo2 M D24 T0f FHSHE EU 4 Uk I

S
=

JHIE ML

FQ QIM0|E(insight)S 2 SEHCZ +80tTHM &2 MH|ALL HF0

i

U5

HAXLE = o

1
(]

f

HOF StCt.

Z0|C}. Of=fet A2l Tl 1-FOoAM O]

=
[

t

HE 1o #A 80| 40l 2 = W =

%5

29

2 of

ol
a

256 Part 3. AH|A-ARC|X}



162

McElroy, K.(2016),
(Prototyping for designers:
Developing the best digital and
physical products), O'Reilly
Media, Inc..
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Shostack, G. Lynn(1984),
(Designing Services that
Deliver), Harvard Business
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133-139

178

Shostack, G. Lynn(1984),
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5.2.2 MH|A Z& HAIEI(Blueprint)

ME|A SEROZUEE MHIA FATORRILE SVL FAN(FEBE) R 45
= SS0M EMEtet 7s EHS 2otz SARHAL SAtet EHS ettt
TOMIZI0 HAE HARK 719772 YAl BAD|2t 22 FH|7h olof &5
AAEEHO A2 E TE7] O RE O MAIE Hte 2, stet HE S 2&80t0]
=fet AAEHE FAfot= 7|HOILE 0|2 Qlolf “HAME"0l2ts 0= OH

g
Mgt Aels 2R ZHE O AQ0 FA o= M2 Hz=0
LR RE #240] HAIEN U=l & £AE(G.Lynn Shostack)2 AfH|A
AN AEIO0| 0|2t RAFSHA 7tA M2 HHE « QIO E11, 19824
CE HZLA 2|8770M 0|5 MHA HAZICZ JiEstcto] 22
Mot ALt ME[A FAEIZ2 MBIAGARL ZO0F0IA FEoHH 2EE

I'-IE

OtH2t 718 LoIM EFol 22dS
AEE AL QAL

gop7| ?lo 2F&e] ARUAME ApF

_IIH'
OII

MHIA FAREIZ MHIA QASAMEY, 2218 E= OXE S48, Z2MAS
S) M09 HASE A8AY MHIA OF HOMS HES a2
CHOJ{ MO 2 JIASHAIZ! o2 112 OF Ko HAMMAMOR BT
SHCE'® MHIA HARI2 07 01 X0 A T2 MH|A KISXL ALO]
|[RO0X = BE HEHE x
o)

o
Chfet A& MAE B7|Ze=M 2E B d2XE s dHE + A it

=

HE

Inkz!
2

o

fLIIO

ot oL2]

A=

’ -

MH|A-ZBRCIXRI 0|2 M 277



LINE OF
INTERACTION

LINE OF
VISIBILITY

BACKSTAGE
ACTIONS

LINE OF
INTERNAL
INTERACTION

SUPPORT
PROCESSES

O 2 Lt JtAS GY0s MHIATE MSEZ] Aol ELeh 121} AH
Y2XEots MHIA MSAS] dF, ME, 228 &4 59 BES0l 1
O R=8f 20| BEAIE L, H7tA =t 0= 241} 2E 45 5E0H
AR DA HEE= ME|A HESE fIe MSAe 230 Alg 121
=28 S/4S0| 2t

SERVICE BLUEPRINT EXAMPLE

5-12 35

5-25 mins 20-50 mins days seconds 20-32 mins
Website Retail location Employee’s name tag Credit card Appliance
Store signage Product description Store reciept Delivery reciept
Appliance signage Price tag
Visits Website Visits store, Discusses features, Makes purchase Notified of Appliance
browses price, availability, with delivery ETA delivered
appliances + sales salesperson
Welcomes to store Checks inventory Provides
and delivery times delivery time
Support chat Automated call
with date
of delivery
Responds to Inventory R Point of Fullfillment Accounting
chat questions management system sale system queue
Analytics Foot traffic Payment Appliance 3rd party
logs visitor scanner process distributor delivery service
|

[7HRIE AOHHAQ] FARE O]

)
~

3. tdea

=2|X SHZ(Physical Evidences)

=2 ZHE2 A AM 2 T MH|A AMO|OA CIARIE £~ U= BE
X

ZHoIt =212 AHEfE OfLet HIS2|Xel M2O|HY

B

=4

=,

O] £Z0f sig=tt.

1174 3= (Customer Actions)
O] I O LA EE SHO| =235H| Hloh diot= MH|ALS| MSALE,
ME 2tE SO ZRM0|CE 1128 0 LHOlA 1IZ240| 0|t 24 A0 A Lo

2H
HAS A3 M AfH[AS] Y FH Y FHO| M2 HEEY | SfTf.
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Myt ol s=(Frontstage Actions)
oA =250 U= Y, CHA] o o240 2 Ctlbs S0l
20KlE MHIA MBSAE2 WS TES YotCh MH|A HMSAHeF 11240t

=
o =
JEHE S0 M2t THE FH2 2 LIFH0 Hel=7| = S

o=

AMSxt2M(Lines of Interactions)

SSAEME IM YF0 MY FF 2F5C = LHEO QUCH 1240 M
AN 2L 4SEESIUS 2, ASHEME 712 0 HF 0 MY
A 50| M= HEELCE

7kAM(Line of Visibility)
TN MH[ATE THOA 20z MY FA HO[X| 2

TEots Jhye s YEHEM

Ht "o k= (Backstage Actions)
of &Y O] Q= MH|A HZAS| dE HYeE 2 JHF QoML
A

{0l E7|ECE Of S QHollAfS] 22| AH|

=

—Hn

B A5 X2 M(Line of Internal Interactions)

B M43AHEMS XHXOZ THMH MHIAZ HISHAHAY MBE=
=2
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MHIAE X|Eot= BA9 A Hofl Us =2 E

rr
4
2
mun

X2 T2 H§|A(Support Process)
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MY L= LM JA40H tsS T
OISO X|7| = SIC} X|® T2 A AA| MO
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/HI2!(Customer Perspective/Lines/Lanes)
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s 28 A B2 A

MulA Z2HA M AYS HMEZ

EANGHZENS BHEA 1 OfF K, MH|A A2, SEE B AHIA ZRHA

MHIA Z2MAS AHIA FAR

wEdEENz s @ 229 WS, BYSS SUASUMe HHIA HBAS HRl, K S

® HAWAE E= Ut 7] XY, SHE0| S7tE= AIgE AE6td 01

oot/ | Aot Z2MAS EotALE ZFS ARSI

SERVICE BLUEPRINT ADDITIONAL ELEMENTS

METRICS

EVIDENCE

TIME 00:00:00 00:00:00 00:00:00 00:00:00

CUSTOMER | ‘ | | | | | |
JOURNEY

FRONTSTAGE Ij
EMPLOYEE
ACTIONS
TECHNOLOGY | | | h : I:I

v
BACKSTAGE | T | < ?
ACTIONS
SUPPORT
PROCESSES

REGULATIONS
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@ SHAE(Arrows) @ AR BHAl QAZ MZ ZtO] THA

| c

@ AlZHTime) @ Al7H0] MHIAS| FQ MU AR 1ZHO| X 0f
HAITIO] HAI=[O{0F &

® TH™ = XM(Regulations or Policy) : TZMAQ g HiHg
KIAGh= M E= 1F

@ YHE(Emotions) : 117 O3 Xt Yot A HdHE FARKO

[=}
He0| 7ts8

5. 42 24 Y 28
HEIA FAIZIS 71940] MEIAS XLoP| 913t 71 Reint TRAIAN Chst
ZENOI 0[3hS RIBBTL AHIA HAR2 F2 Al 74| F23t SH0| of3

SEEHN AEE 1 AU

ERZMO| 7155 © A DRAAQ T2 AA T Zt0] BHS AZRo=
20| 2 2102, MY W] D2IU0IL HEY SOM ASE
r

Ct.
Ol 2AXI= S| AL CHet Ofaet 22 HE RAS 7hef oA
0 k=1
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xeisn
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ACEZ, AFOL Zets Hdotl 1O H2s M5t 2% EEe 52
Hiere 2= U

TE WA Y AT MHIA THLRMQ| IS | AASR MHA HAKIS 739
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5.2.3 HIEL|A PH HHA

180 HZEUA BH HHAE MER HZ2UA 2H Jjgs 2ot M= 2
Osterwalder, A.(2004), (The _
business model ontology a Bl Z3(Strategic Management Template) 0Lt HE0|Lt MH|A Q| 7HX|
tion i s desion sci i
povesteninades e gyt olmat mA, ME S M XE 20l ME3H0l, Vel B2
pproach)
N ZHY 4 s MO WEOSS HOIBHL HEUA BY HHAQ)
Osterwalder, A., & Pigneur, 7|20l JiEe 2006 2ME 2 AEH(Alexander Ostersalder)2]
Y.(2010), {Business model o 180 ° L - oo
generation: a handbook for A =2 0N MQHEQUC LAHEHE ChYet HALA ZES
visionaries, game changers, JNEEIEID D2 EE WAL= QAMME 7O 2 & Tl DES K|OFSFLT,
and challengers) (Vol. 1), John
Wiey & Sons. 20108 S7H6t M U0IME LY S HEHO| B HIXUA DY HHAS
HQtotil, Ol= X|S7HA| ol Arg& 1 QL.
1. 7424
The Business Model Canvas Designed for : Designed by : Date : Version :
Key Key Value Customer Custome
Partners Activities Propositions Relationships Segments
Key Resources Channels
Cost Structure Revenue Streams
7kX| ®|2H(Value Propositions)
SIAPE EX-SH O MIOHENAH HMIote 7t S MH|AQ x5S
olnjetL}. 7|”0| MSot= Ztx7t offd 12 MIHES| LX0| fgfot=
HEZ BISOIT HOE T4, $E=9 S YOl JpXIER OfLi2t el
T2 AT 22 WO IR E 4 QT
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01 g2l 2/t MHIA X E, A &AL §) BEX| S=56| 11243t

3) HIXUA DY WA YB FH|  H2ALL OIZAK KT, MSA
02 0y K=, B2 EEIR S8 20| Fld 55

= ERIIS
1) 7709 222 MLt : T2 MHIACIKCl 7S AIZ5I0] 49l 220l
JhR| Fioh, DAS(DY MIME, Y, D2 AN 7|8 RE(EHY
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Time Frame

Connected layers

why

Market and customer

Environment and industry)

Business and Strategy
(business, Trends, Drivers,
threats, Objectives,
Milestones and Strategy)

what

Products

(Products, and Components)
Services

(services, Process,

and Applications)

how

Intangible resources
(Technology, Competences,
knowledge, Skills, Sciences,
and R&D projects)

Tangible resources
(Facilities, and Infrastructures)

Other resources
(Partnerships, suppliers,
organisation, and Standards)
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2l ZHHA LEAN CANVAS

Why Lean Canvas vs Business
Model Canvas?, ASH MAURYA, e o &9l H|X
202110 7|&
(https://blog.leanstack.
com/why-lean—canvas-vs— 7|.
business—-model-canvas/)

21 HHAL 2E

e

£ HIXUA DY HBAt Y

’ =
Y&ol7|=20h= Of0[HOfLt 7HE0 tHet 2RSS 24ot0, HEH 45
RRAX A=E MR, 485 ?let & A2 R TS BH=otTHAf 0t0|T|0{9
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HIZL A 23 A ERALIES

* At 2 7|E MH[AL JHMO| EE « ABTEQ, At A0 28
o * O{E2| 7IXIE EE0tD YA T20iA| c UM LXE Mofst 7HE g MY, AlIES
o MESH=7t0l st A2 2 MFO0|LE MH|A L] S0t HHE A0 2 HIEH AFY Ut ES
SRS Moty | olgt AlZ22|0[H3517| 0lgt
« Customer—Problem-Solution(1Z4—2X|-
s MASHO AYAIEN ESHE & SiZ) BAo ZFE &
S8 24 | - A HELAL DM HIHE, 2HE & OH « AEEA2 OFA] MIE & AMH|ATF L2 XL
HAN ZHE = BIAEEX] 2U7| 20| D240| FtK| & =
LBz UM MIHEN A 5H2 FXAI %3
o« A Xp D MM HES FHCE OMEE= « 2H|, HMQHel &2 M, £2 8 45| 9lg
I HZLA 0 SES A3t A, 2 HE ¥ HYEE=E S A
== « A HEHE RXISH| Ko UH A HA * MIQHE 11Ret 7ER|7H B0 A=XI0l CHE
ST 7EX] HQHol SEE = Wt O LE2 7|90t S floh &8
« Atiofl thst ojsh, &elde £, E2 ¥ « ZtEtet Z2A| o2 XIgAel M2 WaAlo=
224 ANl 2MS EotE AL HAER e > AEE
$g * O[SHA XSO HY QA EY L{F&0|Lt At "OILE 121 X047t g1 HE HE0]
A

[ H|ELIA 2E ZHHA (Business Model Canvas)@} 2l ZHH{A(Lean Canvas)Q| H|1'® ]

BUSINESS MODEL CANVAS
VS. LEAN CANVAS, canvanizer
2019, 2021.10& 7|=
(https://canvanizer.com/how—
to-use/business—-model—-

canvas-vs-lean-canvas)

MH|A-ZC|XRI 0|2 A 291



O+l 22|0H(Ash Maurya)= & HHAOGIM 024 HIHECL Oj27} Ot
SIXf 040l Mt M7 /tE &

ol
J:I
4n

2 JERI7F L A| HE A 9
=52 AL YA DA AEA FetHRl S2A HEYA 2
2=

HA9 O 25 SUM 4719 =

2 g £7| AHEQY O TS fgo2
HZoIACH
Part, Activife Value Propositions Cus r Relaji ips Customer Segments
3 g 57 7K H|et 2B I NIHE
Problem Solution Unfair Advantage
[=] = o
=H o 2ot a8 24
es S Channels
SN e
Key Metrics
Al X|E
Cost Structure Revenue Streams
HIg X 208l

s

[ 7 ™ 2 HHA™]

184

Ash Maurya(2014),
EQengineered, (https://www.
eqengineered.com/insights/
why-use-lean-vs-business—
model-canvas)
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185

SHAl IIEL{ — 2X|(Problem)

=0
Why Lean Canvas vs Business _ o B
Model Canvas?, ASH MAURYA, A 71 B2, HAESHA| 942 ME0IL MH|A0 CHal MS0= =44
202110 7|& = - -
I} E |- =05 orS A Ol7] H|IE AXL} SE 40| sHA oro
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EHGHZES /et MVPIL 27| HIAE/AZE 77 F0i| iy &50] 0|20
+QIODE, Sy BEECH= BA o170t TESHE 20| B
SHAl XHed — SHA! X|H(Key Metrices)
CIHU 2Y, @F AL} SARE HRE 52 MA= = HFO0IL
MHIAS SAE I O NM2HE 2|AAS QR 61X| §h=Ct 23(2 43 2uE
Eolot £ & A0 F £ U= X HZHH 20| FC
I 37| — AM 22|(Unfair Advantage)
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YA QAT Q| 321(2016),
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REMBHA 2o, 2 K01 Z7EX] &2k

o=
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FHe 29(Kano Model)'#%'%"

o
oF
=
o 189 7t 2(Kano Model)2 1980ETHOl| 7Hie w2|0F7| W47t ATHEH HIZ
What is the Kano Model?
2l 2021.108 71 (https:// Lo #HE o= 718 0|2C2, ME0IL MHAS 7|&gt f 1 #4
kanomodel.com) - _ _
QA0 ol 2Bt 7|t A2l 5%, 2550/t A At
O AH|RLS| BHE, BOLS0[2Hs R B AOIY 45 BAS 571K B
e Kano Model - A tool to
prioritize the users’ wants and Rii g"’gﬁfoil ’5%‘55'_ %I\E o 'Io:r?" Ei(framework)ol |' :LE O'IEEI I'”%t)l
desires, Sachendra Yadav, - - -
SR EXS GaI7iLE SAAL Of 32 ofF QAS MY [ ALRXIY UHEEI}
www.interaction—design.org/ %7|,3|_EI|% E‘_rlsl'j— 0|% A|7—|"§|'8|"Jal:|'
literature/article/the—kano—
model-a-tool-to—prioritize-the— B B _
users-wants-and-desires) 7}'51 EEIIO' y=’-?—8 7A:IHglx—-! tﬂ%, Xt’%g 7|%9| :F"ad ¢‘§O|D:|, ?:IPXO‘II_'! I:\I_f%gl
. Y= MHIA9| 7|50] H0tL ST Hushtof met 2= 0j#HQl
oo Noreki Nobuhu sk 01) 0|}, MR QIEIROIAN The RUS HS3HH OF 7|52
Fumio Takahashi; Shinichi
Tsuji(April 1984), (Attractive S0 MEXUA SQotH LAK=X U&= Fg = UL SFY =
quality and must-be quality), |_ =
U= 7|1E HAE LOt= & UH

Journal of the Japanese Society
for Quality, pp. 39-48.

2. Performance(2tE 291, 7HHN QAE : O 20| HEE4E O

DIEGH= B

3. Excitement(Zs QOQI, RXHE QFALSY) @ 7|0 O|AtS| EN E=
ig&e= L= A
e

Excitment
ofes 23 24

Attractive Quality Element

Perfomance
UM EH 24

One-Dimensional Quality Element)

QAR QAR
CE¥ ==
=35 5

Basic
goiN B3 o4

Must-Be Quality Element

%Z™ 24

Reverse Quality Element
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| like it. | must be it | am neutral || can live with | dislike it
it
“0007|50| ACHH
38 O{H Ajzto| E=7p
ug
B “
0007|s0] eiCtH
=3 ojE 4zto] =712
p=]
=20
[ZE2 g=0 SH g5 HEX|Q 0A| ]
7t B2 MEAEL 9HS S8 + UEE oL Fk BEstE HE9
HEIS FAIGID ULk A% 2L W2 53 ¥ AVS JIKDL 22
SHS0| oH 40| ciFot=A| 2eleh 4= U} 2|10 MatrixgE HE0 £&
hIil QA E EZEof WMLt
A:3HEESH B:2H HESHE oA
Ohg0l =Lt AT ;
SIS = . I E=Rs] X QA
| like it * | must be it - == (Attractive) 3
O 2 eict " OpZ0f o =Lt N UXIIH(One-Dimensional) 2%
| am neutral | dislike it QA
OFS0fl F SX|2F &2telct Op20f o ECt
=} o =AM o + =Y H = CHOA &4 - X QA
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O 3 eict OFF 2 aict ORp (| Zx OA
| am neutral * | am neutral - FAtE(ndifferent) S8 24
o020 OF =rf O0r20f| OF SX|0F Aboir
=0l o =Lt o =0l oF SXI2F a2kelct o %(Reverse) 22 Q4

| dislike it

[ Kano Model for quality requirements checklist

Timko, M.(1993), {An experiment
in continuous analysis. Kano's
methods for understanding
customer—defined quality. In
Walend D) (ed.), Center for
Quality of Management Journal,
2(4), pp. 3-36
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Column Histogram

Line Histogram

Scatter Chart

3D Area Chart
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— Triple Bottom Line(TBL)

202
LGZHAHT L. 8015(2006),
Triple Bottom Line.

203

20]44(2011), (XI&7+HSTIRRIS)
D2 HA DQ =20 25t A7 -
Triple Bottom Line X|&7H5 4

°J7:I° xAIOi) orquro |E2|

= S o— L—L

=i

204

OHC|Z2+1(2013), (AMH|A CIR}L:
HR0M SFEE IAOIE), pp.
246-247

205

Elena Avramenko(2018),
“Contribute to a better world
= Be a successful company.
Sustainability in a shared—
economy” (startup,medium.

com)

206

Elena Avramenko(2018).
Contribute to a better world
= Be a successful company.
Sustainability in a shared—

economy (startup,medium.com)
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K& 7ts49 Y ¥2IZ2 7|22 &t Triple Bottom Line Model2 &=
AZIE(John Elkington)l 7Y 222 C|Xtol

SustainAbility2] 3% & A
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Z21E ZFok= ol of

2 5% S
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7|9l 0|9} &Ml AKX JHK|(Economic Value)

= Al UEXE EH F&= Atg] XHE(Social Equity),

OX|2O 2 7|210| LofLt %%(Ecosystem Quality)0f| Cist 4240
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sustainability-in-a-
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- 252
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Mary McBride(2011), (Triple
Bottom Line by Design: Leading
as if Life Matters), DMI
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Triple Bottom Line(TBL)2} C|X}2l

Triple Bottom Line2 AXNXOZ CIXIQl TZHMEQ| 2 HE HO|gt T

oA MEE=H, d2s HolH of =1 O ot o 2 #Ee=
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20113 DMI Review?| ‘Triple Bottom Line by Design: Leading as if
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LineSl EHE 2ot CIXIQI2 XA Jtx|, AtelX A2, 23X &4
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g, ZH, ASlR JERI0) et SHI O|R 0K 1 Z=0| Z&tECtn
ZA5H9=0|, 0|12 TBLD(Triple Bottom Line by Design)2t StCt TBLD=
B Dz MHA, MHA 2 HE SO0| 2Eg gdsicte O =22 & &
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7IXIE HE £ UEE SHEL
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AFYEC MHAOXRE Hast MEECHE O 22 AtESWe OhYst
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Line)2 ME5HH RE5 &8 = ATt



ESG 39

o

OEI'
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Business Model Canvas

HZUA 2 FHH A (Business Model Canvas)e
MHIACIXQI HIRLIA 2 7t20 HO| €85FHe=
BIHOIC

UAME QAHEH(Alexander Osterwalder)Z} 7Hgf st
HIZLA D HHA = O30 22 9719 R4 = FgE LDt
AKX M| IHE(Customer Segments)

. 7IX| ®|2tH(Value Propositions)

M= (Channels)

AF2 Xt 2(Customer Relationships)

EOFO

#(Revenue Streams)
Xt&l(Key Resources)

2= (Key Activities)
ItE 4 &(Key Partnerships)
TX(Cost Structure)
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Business Model
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UT: Usability Test
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Ul: User Interface

AEXF QBT 0|A(Ul: User Interface)= A (ALSX)I}
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User Test
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Service Storyboard
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Service Staging

MHE|A A|S(Service Staging)
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Touch Point
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Service Blueprint
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Service Concept
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Service Prototyping
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Visual Thinking
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RITE: Rapid lterative Testing & Evaluation
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In-depth Interview
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Ethnography
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Role-Playing

=MH|A A&, EE20], Role Play, Role Playing
Het=3(Role-Playing)2 MH|A Aol FOIT HE0)| w2t
FORE 7t Heks HOrM Yot WSOt deidch =
HYOIT. A=l 254 &2 FAC R He=S ot x|
NHS Sofl MHA AZA YN SHUHE S8 5
UAEE o, ALZAIY Q715 SEXC = OlofioteE 511
HEao| mEWS J|Ho 2 MZR Of0[CI0E =58
UL

Xt
Actors Map
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Wizard of Oz

=WOZ, 2X2°| OpHAt I 2 EEIO|T

QRXO| OFHANWizard of Oz)= AZEGIX| U= A|AHIO|L
MHIAZ OX| AZESHE AXE IPAL2|ER &Ef |
OfCe D2 EE0Y JHoz =2 Oo|H7t AL
7|&0| HSEX| oot A 8ot |7t 0122 2AZXIS(Al)

r
DEHEC| W R 1 ASECY,

oo

Wireframe

QAO|HIZ YU (Wireframe)2 M1} HO 2 HO|H
DZEEOIE e Soff L2 Z2-E 2 =9 HiX|E
ZHESEA| AlZbatet CIAFQI Z 0Tt



O|E=ER
Wireflow
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Stakeholder Walkthrough

O[ol A Xt Z & (Stakeholder Walkthrough)= &K AL}
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Stakeholder
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HCD : Human Centered Design
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Cognitive Dissonance
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Interaction Design
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Information Architecture

HEAXE(Information Architecture)= 1240] MHIAS
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RFP:Request For Proposal
HORHM(RFP) URX7E S5 TK||
27 Ae MANCR H2I5t0 MAIFORM MO}
HCIME Adot= Ol =22 37| fIgt 2ME Q0[S H|2t
QAEMOl= oliF LHC =, =X 2 S8, W&, 7|0 g,
SATZE Ol F7 XA, HE MR S5, ML 27 At
It 71& S9 80| ZEtE Lt

230l Lo

HIZ-MH|A Sgh AlAH

PSS: Product Service System

HZ-MH|A E5F A|AEI(PSS: Product Service System)2 XZ1}
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Participant Observation
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Facilitator
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Peirce Model
IHA 2 (Peirce model)2 CIXQIZ|MX|Qt EME HE

ANA" 22 Qe Az, (1) 18X AMAEClE, #%), ()
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Fitts' Law
= D=9l Hx|
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CfoH =9 Raky 7ho] BAIS Husts 712 X0l RoR
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Highlighting
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Core-Value
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Affordance
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AIOZAME MEBASY 2H0|ZAEAS FHdote
S 2f(Activities), E&l(Interests), 2/Z4(Opinions)s
olbjste HES EHote 7IHENM, 24 HaES A
SAE A AIOZ240[2t ot AH|XO| e, 24, oA
S2 I MEQ 2HO|EAERUS FE & U= B8 &

QAEEM T2 OAEE 76 Lol U0 Sest M=Tt
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Hi-fi 2 EE}!
High Fidelity Prototype
= 50| D|Y2|E|, High Fidelity, Hi-Fi Prototype,

=2 78 SME T2 EELY
Hi-fi 22 EEFI(High Fidelity Prototype)2 AX| HEZ=
AHIZ2 FEO 77k, 7o ST =2 T2 EEHRI0|C
5t0| L|2a|E|, High Fidelity, Hi-Fi Prototype, High
Fidelity Prototype, =2 78 S4E DZEEQCZEL

=2

laaS

Infrastructure as a Service

laaS(Infrastructure as a Service)= 7t A, HI0|HAEZ|X|
3 Mg HEQIt 22 Yo HRE Ko oist H2S
MH|A FEIE HS5h= S2HRE AH|A2 YB0|Ct AFBAE
ol2fst ARE XSS ZoPL ASFAXRE6HH 382

ddoh=0 2est &8 #50| 7+ssit.

Lo-fi T2 EE}Q]
Low Fidelity Prototype
= 22 OJH2|E|, Low Fidelity, Lo-Fi Prototype,

H2 18 S4E TR EEHY
Lo-fi Z2EEFR(Low Fidelity Prototype)2 MH|A
ZHELL OIO|LHE AT BRG] chM AAEE,
AZAX|LE 240]0 3| YA SO| EXC = &g H

MVP

Minimum Viable Product

MVP(Minimum Viable Product)= ZA £ HE E= A
MM HE, 24 M MECEE SEICL

Minimum2 Al7fat XS Zaste = EXt6H M 7|5 5=
TSHSITHE O|0[0|H, Viable2 DZHO|H| 7IRIS 20 11 ALY

HIS 25 4 U0t 22 2fDlsith MVP| 442 BIST,
SoHT, Stesdte UYS UEEOR A4t HOICk

PaaS

Platform as a Service

PaaS(Platform as a Service)= AH|AZO| ESiEZOC 2,
PaaSE &all AH|A 7 2201 ZOelo], ¢ T2,
M| &E, OlO|E{H[O|A QIEEOIA, Utg ZES M35,
WA= 0|2 850 M=2 MHIAE BHE & QUCt

PESTEA
PESTEA S HX|(Political Issue), AHM(Economic),
At2l(Social), 71&(Technology)2 HEZ 7|9 &=0
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SaaS

Software as a Service
= MHAYH ATEQ0, MHIAZRACS| AXEQ0]
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IHYU0A 0] 83t=
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STEEPE4

STEEPEA2 M3|(Social), 7|&(Technological),
MEH(Ecological), AX(Economic), BX|(Political)2
CHA 71K QA Z 7|99] &0 g3ts =
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