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Why We Have to Pay Attention to
Service Design Now

Written by Yoon Seong-won, Manager, Policy Development Team, Korea Institute of Design Promotion

Domestic service industry now needs
to be prepared for the international
competition.

The growth in the manufacturing industry has been slow
across the world. The size of production in the service
industry already went beyond that in the manufacturing
industry in 1987 and 80% of GDP as a whole has not
been produced through the service industry. The ‘service
economy’ has been accelerated with a higher ratio for
the service industry in the economic activities as it goes
toward the advanced country. The world has created
more wealth through the service industry than that
through the manufacturing industry long before. Our
country is not exceptional and the service industry has
become the foremost important industry. To our regret,
however, the competitiveness currently in our domestic
service industry is very low. The weight of added values
only stays to the level in 1980s for Japan and Germany,
and the productivity is also the lowest among OECD
member countries. (Advancement of Knowledge Service
Industry with Changes in the Paradigm, 2010, National
IT Industry Promotion Agency). As our government has
been aware of the importance for the methodology to
lead our service industry to the high level, it has recently
made efforts to carry out R&D. As the time of opening
for the service market has come around the corner from
FTA between Korea and EU, it is necessary to find out
plans to increase the international competitiveness in
the service industry urgently. Large overseas global com-
panies tend to borrow creative ideas not from the tradi-
tional management consulting company but from the
design company, in order to realize the service innova-
tion. The ‘service design company’ appears to carry out
the development of services, as well as the role in the
existing design company.

The capability of experience design to
understand consumers is necessary

Recently, the design industry has been aware that
jobs(demand market) in the design industry have been

reducing. The large companies in our country which have
belonged to the leading group across the world would
not have reduced investments to R&D, especially to the
design, in an effort to keep their superiority in the global
competition. The development of products and services
for the global market means the great risk as much as
they make wrong decisions. Accordingly, the design re-
search at the stage before any development has become
relatively important in order to reduce any risk, and ac-
cordingly, the importance of experience design becomes
greater as much. Then, the design service should get
growing. Why are projects from the large company re-
ducing? We might presume causes in two ways. First,
the outsourcing service has become reduced as a whole
because those large companies increased their internal
design human resources. Second, the outsourcing ratio
for domestic companies specialized in design has moved
to the overseas designing companies gradually. As a re-
sult of checking out from a large company in reality, there
was no big difference to the extent of 4:6 until 2007 in
the ratio of budgets for service expenses requested to
the design companies both at home and abroad, but the
weight of services to overseas designing company is in-
creasing at 2:8 during 2010. Those projects for our do-
mestic large companies in the design research, strategic
development, customer experience and service develop-
ment have become jobs for the overseas designing com-
pany. What does it mean? The service development
projects for companies to the some extent of size as well
as large companies can be given to the overseas design-
ing company if those overseas design companies with
knowhow to propose service strategies enter our domes-
tic market one by one as they secure the research
methodology for the analysis on the potential needs of
customers in the future.

Now, we need to have concepts to design the intangible
values through discovering the potential needs of con-
sumers beyond our emphasis on the shaping. In addition,
it is necessary to start studies to utilize design in terms
of the important resources in the strategy in the service
industry. Especially, it is necessary for our domestic de-
sign companies to promptly gear up the capability of
service design to cope with markets in the service indus-

try.

Design technology, service design to re-
alize the strengthening of service com-
petitiveness

The service industry need to have the capability of serv-
ice design as the systematic methodology to provide the
consistent experience for customers, while visualizing
and realizing the intangible service, in order for the serv-
ice industry to have the competitiveness. From now on,
design in the service, i.e. ‘service design” will play a very
important role with the totally different aspects from
those roles that design has played up to now. If we can
say design played a role around styling in the manufac-
turing industry, design in the service industry will carry
out far more comprehensive roles including the standard-
ization of service systems while reconstructing the con-
figuration between stakeholders as well as innovating
the process in addition to the service development. Ac-
cordingly, the role of design companies can be very im-
portant in strengthening our domestic service industry in
the future. Obviously, designing services still sounds
strange to us. However, we need to know the time will
soon come that the service industry requires these ca-
pabilities to the design company. This is true because
the whole world tries to find out opportunities to discover
new markets through the creative ‘innovation’, not
through the scientific ‘improvement’.

Busan, and Service Design

Busan can be said the front line in our domestic service
design. Dongseo University that has operated the master
course for service design in the academia for the first
time in our country is making a deal of efforts to dissem-
inate the service design with its activities such as the
holding of international conference around its Service In-
novation Design Center among others. In addition, Team
Interface representing the first service design company
in our country as of now in the industry is developing
new services for the website of Busan Paradise Hotel. |
hope we can suggest the orienting points for our domes-
tic service design with the continuous examples of suc-
cess from now on. ¢to
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Who Does the Service Design?

Written by Yoon Seong-won, Manager, Policy Development Team, Korea Institute of Design Promotion

A design agency carries out the service design project in
general. Whether nor not it represents a company spe-
cialized in the service design, the design agency has the
specialized human resources that can carry out develop-
ments by applying the methodology for the service de-
sign development. The leading companies across the
world include IDEQ, Continuum, Engine Service Design.
Live Work, etc.

Is it composed of either only designers
or multidisciplinary system?

Members in a service design company are composed of
human resources with multidisciplinary capabilities and
teams carrying out service design projects are composed
of personnel taking charge of various specialties in many
cases as well. There are questions on how design com-
panies in a small organization with about 10 employees
in most cases can carry out any project requiring multi-
disciplinary capabilities. In case of ‘Engine Service
Design’ as one of the representative companies is said
to have its designers equipped with these capabilities. |
think it is not easy. As of October 2010, majors of ‘service
designers’ for 11 employees in Engine Service Design
are various such as the graphic design, product design
and design strategy among others, but most of them be-
long to the design field. Considering their major fields
for activities seem to carry out a wide range of capabil-
ities for activities other than designs.

Although IDEO secures capability for their use with spe-
cialized human resources in various majors along with a
number of employees reaching over 500 people, it is
thought to belong to a special axis rather than one on
average in many ways. Continuum is thought to be more
ordinary with a deal of human resources as a designing
company despite of its size smaller than IDEQ. Although
its organization includes designers in most cases, it is
thought to carry out the research methodology and others
in terms of anthropology with their strengths on the cre-
ative interpretation by its designers.

Does only the design related depart-
ment from the client company take part
in the service development?

A company as a demander includes its internal customers
such as decision makers to a considerable level in addi-
tion to those persons in the designing, marketing and
product planning department, who take part in the service
development project. In addition, various stakeholders in
relation with the service up to the end users are taking
part in the project. It is necessary for any service design
company to have such a structure to redefine problems
in the existing service to a new level, while discovering
the potential needs of customers in carrying out the proj-
ect. The 'designing together with stakeholders” has been
regarded as an essential and important structure. Many
service design companies are carrying workshops with
the joint participant of end customers for the product/ser-
vice along with authorities in the client company for the
service development, in addition to the personnel to carry
out the project during the service prototyping.

What difference is there if designers
carry out designing for services?

Since products and/or services have been created al-
though there was no service design company, this busi-
ness area should have been done by organizations such
as the product/service planning sector inside the existing
company or external management consulting company.
However, the approach in the design is totally different
from the perspectives of marketing and management.
Methodologies with approaches from marketing and
management could become alternatives in seek of the
competitive superiority by reducing weaknesses and re-
inforcing strengths in a scientific way as BPR (Business
Process Reengineering) or 6 sigma.

To the contrary, it is highly likely that the use of design-
ing thoughts with designers for the repetitive dissemi-
nation and convergence with ideas and researches can
become innovative solution proposals from the redefini-
tion of problems in a creative way. They can be new pro-

posals to dissolve the needs that have never been dis-
covered by other customers in any existing service, which
can be highly likely to become the service concept to cre-
ate a blue ocean in no time. This is why global compa-
nies are requesting a design company to carry out the
project for the service development in order to discover
any potential market in their customer’s mind.

In other words, the strengths of a design company to dis-
cover potential opportunities in the existing business
through which the inflow of new and innovative ideas to
the company can play an important role for the service
design company while bringing in opportunities to design
companies.

From the perspective of sustainability with the integrated
connectivity of businesses such as the correlation of cor-
porate value chain and business feasibility analysis
among others, the technological part can be solved
through the cooperation between the existing company
organizations and service design companies.Anyway,
considering the reality that the in-house service design
organizations even for global companies have been
formed one by one with the formation of service design
companies across the world, it seems sure that compa-
nies tend to need the specialized capabilities with ex-
pertise in different levels from those provided by the
existing product/service planning departments. lege]
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7 Heavens of the Paradise

HAIOIE JHErofl U
MH|A CIXER! HZ A

The example of
the service design application
in developing a website
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Written by Service Design Team of Team Interface
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* Note: Showing refers to a kind of expert evaluation technique to be used
for the frame making of the hypothetical definition and journey map analy-
sis on the touch point as the contact between the customer and service,
which is carried out the experienced expert with the actual experience of
services on a customer's position. The difference of expert evaluation from
usability lies in the analysis through experiences through five senses from
the real context where a customer experiences, which is not done through
the checklist in the lab.
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The fame of ‘Paradise Hotel Busan" has been known well even with its current appearance as one of the best hotels
in Busan. Paradise Hotel Busan, where | visited for the purpose of shadowing™ for the service design was a paradise,

as it literally were, with the interior of a new main building, the terrace on the seaside which is rare in any other hotel,

outdoor spas with outdoor swimming pools, indoor spa sauna where you can see the ocean at a glance,

and the best experience served with exquisite cuisines by famous chefs from China among others.

As if an architect sees through internal structures and materials only when he or she takes a look at the surface
of a building, | was touched by the efforts of many hidden people who created those nice services in terms

of the trained eyes for the preparations of service blueprints.
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There are always ‘customers’ at the center of service design
process

The topography of customers for Paradise has been slowly changing due to changes in
the recent business environment. The nationality of foreign customers has been diversi-
fied with the increasing needs from the business customers, and domestic customers
have been increasing continuously as well. Many customers among these domestic users
rely much on the Internet generations that seek for the hotel information with compar-
isons and reservations through the Internet. However, it was regrettable that the online
experience of Paradise Hotel Busan, which fell short of the offline experience of Paradise
Hotel Busan as mentioned earlier.

Paradise Hotel Busan Project was requested by the hotel management that has consid-
ered these backgrounds. Although it started as a project to restructure its website simply,
the service design consulting was proposed by Team Interface including the online and
offline aspects under the judgment there would be unmet needs from customers, which
can be hardly solved by any simple site renewal, after the initial business goal interview
was done with executives and employees. After the presentations under the competition
with other companies, the direction of project was decided as the service design to im-
prove the customer experience under the determination of the hotel management.
Although customers using the hotel are, of course, the foremost important and ultimate
customers, hotel employees who provide services for those customers and the manage-
ment team to administer their employees are also important customers. The latter cus-
tomers are called the internal customer, but those internal customers should be
thoroughly excluded for the usability improvement, as a matter of fact. Was 'vice presi-
dent is not a user’ not a golden rule for usability? However, it is a little different in the
service design for a field like ‘hotels” because those internal customers play a central
role in generating the hotel service. For the experience analysis of hotel customers, prob-
lems were drawn and analyzed using walk through techniques for the use of FGI and
web for the actual and potential customers together with shadowing as the vicarious
experience of experts as mentioned before. Among outcomes from these customer sur-
veys, problems were summarized as pain points to be used in looking for solutions from
the co-creative workshop and the behavioral pattern was used to supplement persona
and service blueprints. The business goal interview was done through the 1:1 interview
for the internal customers as executives and employees in the hotel and pain points for
customers through co-creative workshops, while having time for brainstorming for solu-
tions. Although there were enormous of problems discovered through a series of these
processes, a few important problems are as follows;

* Pain Point
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. Customers cannot start from URL of the hotel site.

N

Customers are exposed to the diverse price information before they make any pay-
ment.

Detail information of the hotel site cannot be understood at a glance.

3.

4. The hotel site is used as much as possible if there is no great difference in the price.
5. There are many services that cannot be used because they have not been identified.
6.

Although customers want to use KTX or airport to tour around the tourist attractions
in Busan, they have never dreamed of a travel because their large luggage for the
family seemed too much burden during 2 days and 3 nights.
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7 ‘Heaven’ Services

‘Heaven services' were created in 7 new kinds only for Paradise Hotel Busan and it was called
‘7 Heaven' after those services were completed with insights by experts in the service design
after they were looking for solution ideas by carrying out co-creative workshops with executives
and employees for pain points of customers.

First Heaven | the Entire Information on the Online Reservation Screen

The reservation Ul is improved to prevent customers from any surrender due to their failure of
identification although there is a package with the similar price in reality to the price in the In-
ternet reservation site, while any unnecessary page moves were being minimized under the
arranged look on a screen for the possible package along with the image of a guest room, which
has been necessary in the reservation state.

Second Heaven | Pickup Service

The pickup service that has often seen around the airport is expanded to KTX, which ensures
customers for Paradise to feel the premium service of Paradise Hotel Busan from the arrival at
Busan Station. Employees at the co-creative workshop created the economy service in link with
the KTX ordinary cabin and limousine bus in addition to VIP pickup service in link with both the
premium cabin of KTX and premium tax.

Third Heaven | Mobile Travel Information

With the introduction of E-concierge to the mobile Internet page, the tour information by area
in Busan is provided together with the tour information around the hotel, which enables the ad-
vance planning before the arrival at the hotel for the journey during the stay.

Fourth Heaven | Use Information Notice Service

The proper guide is provided to customers according to their hotel visit experience at the recep-
tion and the guide for the upgrade service is done together for their selection before their check-
in by informing them of the information ensuring 100% of utilization for their privilege included
in the package.

Fifth Heaven | Jogging Service

The rental service for jogging shoes is newly designed for customers without exercise shoes
and clothes to use the fantastic jogging course around Haewundae. This service provides the
rental service of MP3 with playlists of songs favored by customers with the selection of spa
sauna coupons, which satisfies five senses of customers.

Sixth Heaven | Lounge Service

For customers having any remaining time before their transportation after the early check-out
during the high-demand season, the hotel installed and operates a lounge for them, which be-
comes services with no discontinuation from the check-out, but with continuation to their home.

Finally, Seventh Heaven | Door-to-Door Delivery Service

The door-to-door service is provided either to Busan Station or airport for customers who feel
burdensome for their travel luggage although they can try a tour in Busan for another place if
they want to utilize about three hours to their departure to Seoul by KTX or flight after their
check-out at 12'clock. They would remember the taste of services provided by Paradise Hotel
while returning back to Seoul after arriving at Busan Station and claiming for their luggage after
recalling their memories around Jagalchi Market or looking around the ancient construction in
Beomeosa Temple with the simple use of public transportation.

Through this service design project, executives and employees of Paradise Hotel
Busan could understand customers in a better way. Stories from the manager, reser-
vation team manager and marketing manager were very thankful who said that they
first heard the general stories from customers, although they normally heard of many
voices who were complaining. | believe that seven kinds of small paradises will be
contained in Paradise Hotel Busan with the knowledge to understand the customer
experience along with their hearts for the true service to customers.

| still remember the interview details from the managementin my mind as saying, “The
service should approach customers before they want any service.” Gto
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Today, ‘culture and art’ belong to the agenda emphasizing the roomy life for a man’s mental satisfaction or
establishment of regional identity. Busan City announces its plan to use historical buildings on the brink

of disappearance from redevelopments as museums or exhibition centers. Also, the local vitalization in the cultural
context has been done, aiming at improvements on the urban image, construction of local identity, cultural interchange

and vitalization of local economy, including the creative studio using the local schools that have been shut down
under operations by municipalities across the country.

As such, the establishment of various cultural spaces has been raised as a very aggressive way

for the rehabilitation in terms of the local vitalization. This project suggests the operating guidelines enabling

the place of cultural service exchanges for the reciprocal benefits for both the authors and local residents

from the creative cultural spaces, while utilizing service design process for the innovative design

to the tangible/intangible service in an attempt to help them establish the cultural identity in addition

to the local vitalization. Furthermore, the contact point for the cultural service is discovered through the production
of service blueprints for the construction of creative culture and community, while we are suggesting the scenario
for the verification of effectiveness along with the operating guideline for the creative studio as a prototyping

by generating service innovation ideas.
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What is ‘Art Factory In Dadaepo’?

‘Art Factory In Dadaepo’ as a community for culture and art started its main activities from
November 2007 by providing factories (land in 3,160m2 and buildings in 2606m2), which
had been used for a factory to manufacture cosmetics vessels and machine parts in waste
recycle companies in the general industrial complex around Shinpyeong and Jangrim in
Saha-gu, Busan, as the working spaces and lodging facilities for the authors carrying out
the creative activities. However, it had revealed the limitations for our domestic art and
creation studios, which have been pointed out up to now because it simply provides spaces
with no operating system or program. Any active creative activity or participant intentions
could not be expected from the authors due to problems including the obscure establish-
ment goals, poor residence environment, absence of programs, etc. Finally, half or more
of the incorporated authors gave up their move-in and subsequently, it was necessary to
have reviews on the operation of creative studio again.

The nature of a place for ‘Art Factory In Dadaepo’ can be characterized with the natural
landscape (Molwundae, Nakdong River, Eulsookdo, etc.) of Dadaepo, ecological elements
(habitats for migrant birds) and large industrial complexes. Major goals in service design
for culture and art aimed at the formation of cultural community through artistic activities
for workers in the industrial complex, residents in the surrounding apartment complex and
tourists visiting Dadaepo. Accordingly, it attempts to generate the cultural and artistic
services with characteristics only for Dadaepo, which enables the participation as the en-
tities in realization for every stakeholder in this area, who want to generate and circulate
the creative studio for the authors.
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Development of service blueprinting

In order to realize services with complicated, diversified and intangible characteristics,
it is necessary to have thoughts in terms of design by paying attention to design above
all. Problems can be identified in advance by observing services before any service is
formally provided as service blueprinting through the site investigation, interviews and
example analysis simultaneously shows the service delivery process, flow of experi-
ence, service components, etc. It is also possible to draw up creative ideas with the
easy identification of various opportunities in the course of review and modification
on the blueprinting.

Once the service design is done for the communication, a prototype can be completed
for the preparation of service scenarios in terms of the realistic implementation. This
enables us to build the service ecology environment in an ideal way from the repeated
corrections and supplements through the continuous verification and evaluation. If the
creative attributes of design can be well exploited as the driving force for new growth,
they can bring forth the energy to services and can also be used as the innovative in-
strument applicable for the expansion of the concept even to other fields at the same time.
As the process to prepare the service blueprinting for culture and art plays a role in
embodying the generation of ideas in detail, we could find out the restricting elements
in utilizing the space after drawing problems in addition to the discovery of contact
point for the development and operation of programs, as well as operating systems.
The reciprocal relation model with the authors, facilities and districts was completed
by identifying the type of author’s behaviors, while we were simulating the direction
for improvements in terms of the regional relations, for the purpose of the constructions
in a systematic aspect for the reciprocal relation among service members.
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Completion of operating models for the cre-
ative cultural space

Once the cultural service delivery process is clarified through the
service blueprinting and physical evidence can be found based on
it, the visualization for the physical evidence is carried out. The
visualization for the physical evidence becomes a process to pre-
pare the tangible clue for services to be provided to service ben-
eficiaries, which proceeds to the process to generate specific

implementing processes and fresh ideas. The generation of ideas can be easily done through brainstorming.
The service blueprinting at the first level of preparations can become an underlying picture for the discovery
of service innovation elements to be designed in a new way. The service blueprinting can carry out the dis-
covery and evaluation of problems by verifying the service scenario.

Service design ideas completed through the precise investigation and analysis, problem solving process,
and the process of idea generation are made into a prototype for a model to operate a creative cultural
space. Just like the designing for the initial model for a product, the service experience prototype can be
actually implemented for the ideal service environment through the advance simulation during the devel-
oping stage. The operating model completed as such is made into the service scenario with sequential
flows for the implementation.
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Service design for ‘Art Factory In Dadaepo’ as the creative cultural space

Service design for culture and art can be focused on the service innovation by the designing on the basis
of analyses for the mutual relationship as desired between service identities for the service generation
and delivery system. In other words, service design can specifically suggest the systematic design process
for the space, media and programs as the space to generate amicable communications among the identities
for the service realization, rather than the visual process to overcome the nature of intangible service in a
simple manner, as a concept different from the service design devised with the service development and
management model in the service marketing. The feasibility of this service design from the perspective of
process in service design for culture and are is as follows;

1. Culture and art services can be designed through a prototype diagram for the mutual relationships among
entities because they can be generated through the relational events between the generator and bene-
ficiary. The amicable communications between service entities for culture and art through them can sta-
bilize the desirable operating system for the cultural community.

2. The delivery system for cultural art services includes the program design to form the relational events
where the authors, visitors and local residents meet by the director and operating members as the media
for the cultural generation.

3. Service design for culture and art play a role of connecting and controlling a wide range of service or-
ganizations, operating systems, spaces and facilities, and programs among others in a systematic man-
ner.

4. The verification of effectiveness and improvement process through the scenario used for the realization
of sustainable service should be made possible for the systematic and continuous delivery of cultural
services to local residents. Go
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Service Design! Designing Highly Added
Values in Either Tangible or Intangible

Written by Lee Seong-pil, Professor, Department of Service Design, Dongseo University

Background of the service design education

The functionality of a university is to make contributions to the local community and
country by creating new industries in the future, not just aiming at studies. However, |
think there is a bit of difference between the needs of students felt from the education
field in the university and those needs in the society. In other words, the truly customized
education is to educate what students want with the creativity and possibility, rather
than the education required by companies. Especially, most of local universities could
not ensure students to be employed for a long time in the capital area after their gradu-
ation. This is caused as a result of the fact that local universities in the private sector
have been too much aware of the social perception and needs from companies. In addi-
tion, it leads to the deterioration of balanced development in the society, and further to
a great loss to our country as a result of failure in using local but excellent human re-
sources in an efficient way. Accordingly, it is necessary for the future direction in design
to be shifted to the creative design education to generate new industries as well as lo-
cally specified education, not just the education customized to companies for the em-
ployment. In order to build up these environments, it is necessary for the local community,
residents and nation to think hard about the direction of design education seriously. For
example, although the design education specific for the areas in Busan should emphasize
the port, logistics, fabric and shoes industries, the design education should also be fo-
cused on the entire area for the service industry in high quality, including the tourism in-
dustry and movie industry, in line with characteristics in Busan.

Importance of service design with social demand

There is a quotation as saying “We want washing not a washing machine. Goods will
be gone but communities will come.” As such, it is true that the nature of service and
experience on the produce have been significantly highlighted on the focus of consump-
tion as the social interest and emphasis have been changed. Accordingly, the highlighting
on the needs of service design started as the product provided to consumers has been
recognized as part of service. However, services are demanding and intangible in nature
comparing to products. Accordingly, Guardian points out conversations on the service
design have been highlighted because it is difficult to be quantified like quality control
for products. Why do we have to pay attention to the service design then and how much
of positive results has the design brought to companies in reality from the perspective
of companies? Voices have become higher for the fact that design should be extended
to the degree of management consciousness that design is the competitiveness of a
company and the level of value or more over the value of products. From these perspec-
tives, the social needs actually pay attention to the development of new industries while
seeking for the method, through convergence between disciplines. According, the service
design can be defined as the importance of designing concepts to embody tangible and
intangible services with highly added values in the design study in the future. In other
words, the service design refers to the R&D methodology to ensure us to feel higher val-
ues for services provided to beneficiaries of services by embodying any tangible and in-
tangible values.

Difference between design and service design

If the existing design aims at the shaping of an individual type (functions for a single
item) under requirements for each function while making tangible or intangible objects
using ideas, the service design involves activities to create a new culture or industry
through creating outcomes for the public interest with mutual interests via the integrated
considerations from the perspective of beneficiaries for services to the perspectives of
service suppliers and society in order to solve problems or requirements for any individual
type of outcomes. Such outcomes can be expressed in a formative or non-formative way
and also in an aesthetic shape or diagram to show outcomes.

Study fields in service design

The study of service design aims at studying how to make contributions from the per-
spective of multidiscipline including design in terms of the overall service industry. In
other words, any optimized outcomes cannot be created if the internal structure and ap-
proach under the systematic interweaving cannot be considered in an integrated way to
create any new culture and industry. Hence, the classification and research area in the
service industry should not be limited to workplaces, but recognized under convergence
with various fields including sustainable growth, low-carbon green growth, and areas
for regional innovation, etc. Subsequently, Dongseo University newly established the de-
partment of service design in the course for its graduate school specialized in design
from 2010, along with the opening of its Service Innovation Design Research Center in
2008, while making efforts to make contributions to the development of local society
through the joint studies around the study of design between disciplines per theme such
as the industrial engineering, athletic study, tourism, etc. In addition, we are seeking for
plans to increase productivity and efficiency through joint studies with good companies
both at home and abroad, while carrying out joint studies for the public service fields in
the local government through a consortium with companies in Busan and Gyeongnam
Province. In addition, we are studying service design plans for the regional innovation
through service schemes for sustainability and green growth, while making efforts to
create industries with highly added values in a new way for the future. Moreover, we
are also making efforts to solve issues for the elder in the region as we have been se-
lected from Busan Brain 21 Project under a theme “Service Design to Construct the Silver
Leisure Facility and Space.” Furthermore, we are carrying out the joint study for the re-
lated disciplines as we opened the Special Interest Group (SIG) for the service design in
Korea Design Society and 30 professors from 7 universities across our country have taken
part in the study conference. In addition, we have held the International Service Innova-
tion Design Conference(ISIDC) since 2008, its first international academic conference
was done in Dongseo University and the second academic conference was held in Hako-
date Future University, Japan on 28 October 2010, through which a network for the global
joint study has been built in the study of service design. Based on these foundations, we
plan to take the lead in the related disciplines by carrying out the joint study among the
industry, school and government from the perspective of service design continuously for
the industry with high added values in the future. o
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