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Q7ke] &% Aol o4l 9149t BAH 917 (position)e] o]o] A%
B ATn % 5 vk mebd Ade) @A) AAzRE o4l 97ste
255 4 2 BUES non, 229 Aol d Zoly] e el

=
oD o & Eo] ARMES AES wed Aade AEFS v A £ 8

.
el a5el AFE A e AL ohln A8 AFWHE Frvc
aeE IEE off AFE FHEA? TES AEAN BAHC U AF

o] Al E-ele] % 7}4o YA sHpreference product) o]44 #|&(ideal product)
o 7F¢ A3 AEs Fuld otk 12d AlEs —?—ﬂ% A A FolgkaL
ot 2y AsAlEe] oA AlEIe] Arb doldes Ak S
& AAIL © U Aol AlEm SAEAS W AnAES /‘H 2 AEs T
Zoljty.2) o] wEe Anxt Al wHo SstAY HE AHAZE Fhul.
Hlgh= AlE G oY 7HA Z2os AlgEE oFF A=l oA o] Foixitt
& Utk of7]olA 2R A ZoE F AES tAIEE HAtoly
o 14| & xHbenefit provider)&}til & 4 Q).

ek AETAtely e el B owf, AETAQIS] AARS &AL o]
Q1 AdEiet A dEeke] ApolE =7a A=A, DrivtE =71A QA oA
9l A= oftjolal @A) dHle otjAAE Fotdte Ao RFH A AEo]
of gtk =, AETIAI i AnjRke] AR Q1A El(present perception
condition) ¢} AR|27} Aatara} k= o] ARl x| (ideal position) 9heh-& &3}

AEC RIS g Fuk QQupH Z17lo] ukE AH| A Z(consumer needs) 3}

ROOEY ot

il
rlo
H
Y

ohE B3 A AR TrAxHA & F 9le Flolth
agvhd 39 oleldk AuARe] Y Z(consumer needs)E oG sjo}dt 4
AE ARJMTE? 23 Hsd vpep o] ARl Q1A (perception), wlzfe] A

Z(preference) o] F71A] 7id o2 g Zasi)

AZC)AF Y QlojA] An|zte] e1A](perception)E & u|E zt=th RS

1) oltal.ob 5.5t R, AHIXMESE, MEAL 1997, p. 56.

2) Haigius, Roxanne Lefuoff and Charlotte H. Mason, "Characteristic, Beneficial and
Image Attributes in Consumer Judgement of Similarity and Preference", Journal of
Marketing Research, Vol.(20), 1993(June), p. 100.
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Y
Ol
B
v
_0|L
rlr
=
ox
rlo
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L
=
)
=
ox
2,
=
)

s Aot wdg 11]%01] feir e AbES Ale] 715 AR A A (prior
knowledge), 74 9] AH] A& (consumption experience), xZ+e] AL 5 o]n]

Apale] el @A Eo] gle AAA FF(schema)s E3te] A= e oln|A|
(image)& 2HAl €t o7& spofeh= slo] AH|Ape] A gke(perception
identification)o]g}ar 8 4= Uth4) FAlo] Z12]3k o|u|X|(image)= &4 1 4
ol Ak w2 Q= 2ol of} ofe] 7pA alle] ofste] FrE3] Wshshal
A= Aothd) o]AF WEH7|E dshs T ovA(image)E mlEo H&
(preference)gtar & 4= <)

TG of7)ell A FrEA o AR S AN F Qv A= sAdT Aol
daiAde A= b2 olnA(image)E FAFstl Ae AFES ofgA Fotd
A7k wAlolty. 1 ol LER JEET
segment)#-go]7] wiEolt} whekA] 7]E] WAR shte] AFTiARle o
sto] Y S P4k AlEHTe
ThH oAl o o] Altste arAe
olty. EAl=, Fd] Wlsal

i
3
-

]

do to
“
12
g0
o,
e
i)

FZAF HAYRE dAe] AHAAEE 2AREA S Zﬂvﬁlx} 15 3hopd 1
AL AFYARJDE g7 Ao o] 243# W@ (old fashioned) #ET]A}Q1

—_—

) el glov] b SEAYRA] AFUAD L Aol g, E Am v
gol Ao AFTAe] @ 5 ek A G4 BHF Adolrh. meby 4

3) o|&&al & op. cit., p. 70.
4) Robert J, Cavidge and A, Steiner "A Model for Predictive Measurements of

Advertising Effectiveness", Joumnal of Marketing,1961(October), p. 100.
5) o|gtAl S op. cit., p. 280.



ok
i
ro
2
5|
iu
>
[-'0
tlo
o
:<l)L_"
R
rir
o

eI DE e E EE e
= A3zx gelom A gidyy o] Fr1A el tidt olart e s}

7h uARIAY S getshr] flEidE ZREEY o] E(prototype
theory)o] &t olai7} dasith TR EEY o288 A& A(typicality) 3 ¥F
3l(categorization)®] 7@ o2 o]Folx g

(1) A@A(typicality)olst shte] AlEe] 1 AIFHFo] HEdE drbt 1
B =rfolth6) mheba] shube] oA A9 1 oFF w2 AFHH ¥
gol opF wrop 1 AR A S1AE A3t Tl A A9 The
38 Sk gl AlEel Sk webd s fAbsithan AeE = shute] AlEH
F ot E 2 AFIFUA QA ® e fAMd o] o]Fojd 4

ek 0] ok F91¢h Lz Elpronpe) e T ol §7
FRANAY 2 8T £AE] A= A Frdeldn & & ekD o
S

A AP ofF T 83 ANEAY 2 ol v Aol IER AL

1~

2 E Aol v vtol 5AAIES] MFAAE Hojubd I AFHFdAM 2
gE7] wEel 223 FR AEoE Hold AAHA &S %’4@*301 At
e e e B s B RS

APAde] =& Zﬂ drs Xﬂ%t@?ﬂ EEEE}%M] 7}77P% Zﬂ%olﬂ}ﬂ g
S

i
o
o

ru

e
W
o,
é

5t

O
HU
4

oX,
[
)
%0
K

(2) HFsl(categorization) @, fFASERaL AZbshs INES 553 AoR
st Jaslste] wbgshe Aotk Av|RbEe] Ed EAshE Wl
AFS wAgozn 1 AFHFY YR moslE = AAH Hriyl

6) Louen, Barbara and James Ward, "Alternative Approaches to Understanding the

Determinants of Typicality", Joumal of Consumer Research, Vol.(17), 1990, pp. 111-125.
7) Veryzer, Robert W. and Jr. J. Wesley Hutchinson, "The Influence of Unity and

Prototypicality on Aesthetic Responses to New Product Designs", Journal of Consumer
Research, Vol.(24), 1998(March), pp. 374-394.
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gtal & ¢ uk® olyg WFshe dedt "y A(typicality) ket FAH3
(similarity) & W& o2 dfo] o]Fojxity. HFPAFH7Ie] A9, ZREES]
(prototype) 255 AT AFNAE 1 AFHUFY] FHYeR B
1 ZAE Holus Al told AEHTe EdeR gotahA] deth &
A (similarity) ke 212 A #]8Hcognitive psychology)? ZWHo|A BHH A
2t o] sputim T o] Aol dnhy AR AZEEAE FHHoR

et FAo|thY HT A RTe] Ade] FR8HA dFEI = olfre
AP ghetel] oJsiA EAdAlEe]l F8 7A4l(concept) ol AlEAFESE AG9]A|
(market position)%s AEFS Frieted o3t 93 £AE du 7|50
gl Atk Aot o3 fAMY A SAAFEY AR
& Hotsto] T3 AlEwor EFAA RS AAsH duh webd WE
BAARE A AFAE7 e FHAFTEE A% A Aol gE FUHA
HAE Fote] ofE AFolEA HAF dh o] AEHTdd ®MFsEn. =
BAFCARI O gk AujAbe] Q1A= oA AWe AP 9 FAMRES
71223 WF3tE St AWol Jhestth &, SAAFUARIC B AnjRt
of dA JIAE Fetehe A WFE A9A s Tt 18 MFE
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16) Bruce, Margaret and Maureen Whitehead, "Putting Design into the Picture :
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23) Broadbent, G.,"Design in Architechure", Jone Wiley&Sons, Chichester, 1973, p. 254.
24) Rittel, H. W. J., "Second-Generation Design Methods", DMG Occational Paper,

No.1, 1972, pp. 5-10.
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27) Kellars, James J. and Robert J. Kent, "Exploring Responses Elicited by Music
Varying in Tempo, Tonality and Texture", Joumal of Consumer Psychology, Vol.(2) No.(4),

1993, pp. 381-401.
28) Pye, David, "The Nature and Aesthetics of Design", New York : Van Nostrand,

1978, p. 290.
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29) Becker, op. cit., pp. 862-889.

30) Bruce and Whitehead op. cit., pp. 147-162.

31) Cooper and kleinschmidtz, op., cit., pp. 169-184.

32) Goodrich, Kristina, "The Designs of Decade : Quantifying Design Impact Over Ten
Years", Design Management Journal, Vol(5), 1994(Spring), pp. 47-55.

33) Becker, op., cit., pp. 862-889.

34) Holbrook, Morris B.,"Some Preliminary Notes on Research in Comsumer Esthetics',
Advances in Consumer Research, Vol.(7), 1980, pp. 104-108.

35) Nussbaum, op. cit., pp. 102-117.

36) Berkowitz, Marvin, "Product Shape as a Design Innovation Strategy", Joumal of

Product Innovation Management, Vol.(4), 1987(December), pp. 274-283.
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37) Hollins, Bill and Stuart Pugh, "Successful Product Design", London : Butterworths,
1990.
38) Midgley, David F., "Innovation and New Product Marketing", New York : John

Wiley&Sons. Inc., 1977.

39) Goodrich, op. cit., pp. 47-55.

40) Nussbaum, op. cit., pp. 102-117.

41) Beruowitz, op. cit., pp. 274-278.

42) Anderson, K. E., "Variant Views of the Communicative Act", in Speech
Communication, Alyn and Bacon, 1968, p.16

43) A& S, O/l E Zo/A, sh=alsty| a9 AAC|RIelstat 1994 p.1

44) Helen, Marie

Evans, Carla Davis Dumesnil, An Invitation to Design, Macmillan Publishing, pp.18-50
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45) Lawson, Bryan, "How Designers Think", Westfield, NJ: Eastview Editions, 1983.
46) Fluedcheim, Charles, H., "Industrial Design in Engineering", The Design Council,

1983, p.106-107.
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47) Coyne, R. D. 2| 43, "Knowedge-based Design System", Addison-Wesley, 1990,
pp.13-15.
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53) Ibid

54) Helen Marie Evans and Carla Davis Dumesnil, "An Invitation to Design", Macmillan
Publishing, 1982, pp.18-50.

55) elodg, "SCfC|XIRI 2" SHEAL 1994, p. 361.
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67) Ibid.
68) Hampton, J., "Prototype Models of Concept Representation” in Van Mechelen et

al.(eds.), (1993)"Categories and Concepts : Theoretical Views and Inductive Data
Analysis", Sandiego, Academic Press.



ael DAl UES AFCAR glold FEE £4 wEA mdsef @
ohoolel@ FER £40ld tAtoluel oJa] WAel e ohgel AR
| AYR0] 23] AT el ol B4 B wef 25 DAY
4 pelq o F o AAS AFeAY, $e dreluEe SRS 9y

e Wz w, E%w-a Hrjspehs WFoR(AYAL Aasehs WFo

1)
>
r o
o
o
-
_O|L
4
==t
iy
>.,
=
>
N
i
o
ro
B
_O|L
=
%0,
rlr
24
ot
o
=
1o
o
BUGIR
(A
rir

<9 4-5> AEAPEste] wE ZREE] o] 29 A&

BEQlol&e] AN v gg A7 sl

1
oW zde] s grte etk B4, T4 R vFATAELE

=3
o [H
flo



AGAold shte] AFol 1 AFWFE hEAS Avh denfrte 4
d Aolthada ZREEee dwndon oyd WRe FAMAY E:
1 Fe) S50 e /e Bardelga & 3lrh69
B Ao Aggole o8 TR AgadtE FH Ade T
Rk o] Fad Aotk AAE, A¥AL TAH A EA A4l
ek Aelth F, A oln] EAsh: Ak tixele] APl B A
EEHEEd %s}oq AAA o2 b&ﬁ}% & ogle A% wanh wWEsel )
25491t} 70)

oX,
rlo

di= O]%Q‘iit}- ditd o ZzEEY WUsle LRSS

& &) oY 7MY EE4 FHE MY Ae 2R F oWAe dY
golut Wl tigt Al A7+ ¥ Ao ol FF P T
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Learning", Psychological Review, Vol.(85), 1978(May), pp. 207-238.
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Sciences, Vol.(5), 1986(Fall), pp. 350-371.
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73) Gordon, Peter C. and Keith J. Holyoak, "Implicit Learning and Generalization of the
'"Mere Exposure' Effect", Joumal of Personality and Social Psychology, Vol.(45),
1983(September), pp. 492-500.

74) Loken and Ward, op. cit., pp. 111-126.

75) Rosch, Eleanor, "Principles of Categorization", in Cognition and Categorization, ed.
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76) Gordon and Holyoak, op. cit., pp. 492-500.
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84) McCloskey, Micheal, "The Stimulus Familiarity Problem in Semantic Memory

Research", Journal of Verbal Learning and Verbal Behavior, Vol.(19), 1980(August), pp.

485-502.
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88) Forty, Adrian, "Objects of Desire", New York : Pantheon Books, 1986.
89) Belk, "Possessions and Extended Self", Journal of Consumer Research, Vol.(14),

1988, pp. 139-168.
90) Sirgy, M. J., "Self-concept in Consumer Behavior : A Critical Review", Journal of

Consumer Research, Vol.(9), 1982, pp. 287-300.
91) Gartman, D., "Auto Opium", Routledge, London, 1994.
92) Sudijic, D., "Cult Objects", Paladin, London, 1985.
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No.(3), 1987, pp. 39-44.
94) Meyers—Levy, Joan and Alice M. Tybout, "Schema Incongruity as a Basis for

Product Evaluation", Journal of Consumer Research, Vol.(16), 1989(June), pp. 39-54.
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133) Norman, David A, "The Psychology of Everyday Things", New York : Basic Books,

1988.
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137) Nussbaum, op. cit., pp. 54-57.
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PNEIN] 1998. 7. 20 - 7. 30
WSS OITEH M BJO|TAEIEE H Zof Cf3t BT, 7IEHE
(ZAtES) CIRIQlof cist ®ot, ®ME7IE A Hot
.
(SPSS B M E E AR
Categories Simol = HA
Modde 801 | 2y zei aigajols
SEHHY N, MEdS, 2&E(grouping)
Mex|d A FEAIEALY M2 HEHY
S RSN nEg g2 sk

- 108 —



of WA Agel AAIHE A setstud sk Rolth oo HAlk
WAL Folshe AlFe] HAASAEE vkt W WSlE FEEo] Aulol
A AFHD QEke serath o Fge FANEFA U ARl

QAR DA ADA FEEAEAA TR ADAS T A9E 57
ofo} g},
of WA Bad BAVME 419 dolge] Fujol wa} tAw o

=1 H
oz AFUANNNE HEAE wE AAHES o 43 NAFFYRREAo

(<3}

AR

=

_—

Vg gt @ ¢

olelgt BATAL AA AT CAE WFe ABE Y5 & e B
qane gephe AFe WEE o /A Fee e & A e <2
H

Y 52> dwdon AFUAINFEAARH Gehs Fo doluk.

Bl
H

<% 5-2> YAl &4 ¥

- 109 —



s

o

w
ojp
o
S
T

Ul

9

Fert s

o 7H

=1
o

a1

=
—

2 A
= Aelo]

3}
573 0]

29l}

= T A
1=

=

o

s ol 7

)

ohyA R Aol e

A stot

20
=

A A

1

T

st

o

o] &

HE o] &

3|
pul

=8

sfofof

0%

T
XY

1.

el
Hlo

|

0

7. WAE AFACAL] LA v}

i

i

AZAA A gkl AR
ghetol .

T

k<)
il

BN

O

+

0

B
b

il

I

i
offy

"o

A4r

1

A5
A 27g o A

1

k)
pal

]

o

o5

)
A

Apsol o
&

5

=
=

< AAAACEEA Y )N T

=
=

o]

1

of, AAF %4

ol A

=

il

- 110 —

2B ARIAIE

-
T

7ol A



71 Aol v

=
o

AeN
=

oF

o b T e olFolAth
9

a

7

Ale] BN ALgE &4 ol u o] 2]

gt o

1) wlojEfHe]

o

2} z]
hs ey |

of

il

Fob e 4AATL £ HA Eavh e 198440

1

g =AY

o} agEs

=
R

3

SH)

2% 7%
t}

&
gl

T

k<)
psl

g

o

T

4

F gl

shu SPSS7}

=

3}

ek

I3

ZEE]C]

3

- 111 -

Fol 7k e ol tiAel gl o

A

A E T A1 ol

o A7}

3T
™

A

1

AN SHAFEA AFEE 7o ofF A

=
5

Hlag] 2Eue] NCPCA ¢iag]lss "PRINCALS"7F A A= At
o] A-ellA

o
T



<E 5-2> £4% WF
oF X} = o i 22 ¢ 7t H 1 2 =skre

image overall image 3 hard&cubic/ hard&round/ flush&round single nominal
grille r/grille 3 horizontal/ vertical/ horizontal+vertical single nominal
lamp h/lamp(t/s lamp) 3 standard®/ standardAkZ/ styled single nominal
fog fog lamp 3 =&/ W&/ olct single nominal
bumper | bumper 2 hard style/ round style single nominal
tusk tusk bumper 3 gich mo|Z/ AlEE single nominal
bonnet | bonnet 3 very sloping/ sloping/flat single nominal
scrake | screen rake 3 ofZt HAY B2 Hol AAL ordinal
scround | screen roundness 2 L3/ 2lRE single nominal
edge ZAMeZt 2 23/ BlRE single nominal
pannel | Z{ESEY 2 Hy/ 2leE single nominal
farch front wheel arch shape 2 round/ ARzt single nominal
wmold | wheel molding 2 UCH gictk ordinal

mold protect molding 2 ULk gick ordinal

fflare front wheel arch flare size 3 3cl/ =zl gict ordinal

fstyle front wheel arch flare style 2 L3/ ofxy single nominal
step running board 2 UCH gict ordinal

bp b pillardAb 2 UCH gick ordinal

cdp c/d pillar ZAH 2 UCk gick ordinal

pillar pillar 2= 3 2 b pillar/ ¢ pillar single nominal
mirror o/s mirror 2 round/ hard single nominal
color color 2 body color/ Ct& single nominal
sh shoulder height 3 =Cl/ 37 Rt ordinal

wh waist height 3 =Cl/ 37 Rt ordinal

sl shoulder line 2 leveled/ stepped single nominal
spoiler | spoiler 2 UCH gict ordinal

top soft/hard top 2 soft top/ hard top ordinal

door door 3 2door/ 3door/ 5door single nominal
inter MEEE 2 UCk gick ordinal

roof EE A 2 UCH gict ordinal

bl bonnet length 2 Zcl Hct ordinal

bpt b-pillar thickness 2 Scl/ gkt ordinal

cdpt c/d pillar thickness 3 Scl gkcl gict ordinal

drop dropout angle 2 3cl =t ordinal

grand ground clearance 2 =Cl/ St ordinal

overall | overall height 3 =Cl/ 37 Rt ordinal

lead leadin angle 2 3cl Ect ordinal

ratio length/height ratio 3 Z2cl =24 Hct ordinal

wbase | wheel base length 2 2cl/ mct ordinal

length | overall length 2 2cl/ mck ordinal

rarch rear wheel arch shape 2 round/ ARzt single nominal
rflare rear wheel arch flare size 3 3cl Ecl/ elct ordinal

rstyle rear wheel arch flare style 2 =/ ofx|E single nominal
bumstyle | bumper style 2 integral/ descrete single nominal
bulge bulge 2 ULk gict ordinal
blength | bulge Z0| 3 2l Bl gict ordinal
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=i

4

Variable Dimension(2¢! H|3|X) Variable Dimension(2¢l &™)
1 2 3 4 5 1 2 3 4 5
IMAGE .656 —.658 -.104 -.118 .235 -.843 -.391 -.075 .138 140
GRILLE -.383 .019 .330 .670 .057 149 .353 517 -.539 .034
LAMP 811 —-.088 -.300 -.336 -.241 —-.360 -.732 -.213 .397 -.144
FOG .691 -.022 487 .180 .148 -.257 -.642 .003 -.519 .088
TUSK 421 317 .339 -.385 -.237 154 -.504 -.478 -.187 —-.142
BONN -.942 .180 128 .020 -.016 491 .824 -.025 -.127 -.010
DOOR .810 -.090 —-.281 326 -.163 -.362 -.730 .402 1583 -.097
BUMPER .758 —.248 494 -.108 .206 —.492 -.627 -.270 -.427 123
SCROUND .788 —-.153 .382 .140 191 —.413 —.688 .001 -.407 114
EDGE .644 —-.667 -.125 -.121 232 —-.847 -.377 -.071 .159 .139
PANNEL .758 —.248 494 -108 .206 —.492 -.627 -.270 -.427 123
FARCH -.661 .246 126 572 .239 .457 .537 .494 -.314 143
FSTYLE .383 .409 -.199 -.181 .628 .253 -.500 -.102 .249 .375
MIRROR —-.620 .017 -.421  -.069 -.033 .228 577 .079 419 -.020
COLOR —.411 -.296 .074 114 -.052 —.419 —-.285 .082 -.109 —-.031
SL .319 .180 .394 -.208 -.243 .060 -.361 -.330 -.299 —-.145
RSTYLE .293 572 -.299 -.123 .606 .437 —.471 -.013 .323 .362
BUSTYLE -.798 -.292 101 .036 .064 -.001 .850 -.001 -.107 .038
RCRAKE .857 —-.145 -121 134 .026 —.429 -.756 167 .068 .016
FFLARE -.416 .490 .160 223 -.482 .603 223 1565 -.227 —-.288
SH .610 .530 -.068 107 -.383 .289 ~.754 124 .027 -.229
WH 721 -.379 201 —-.131 .025 -.603 -.548 -.192 —-.144 .015
CDPT —.749 -.210 -.044 -331 -.108 .059 776 -.296 155 .065
OVERALL .645 -.676 -.132 -.097 219 -.856 -.375 -.046 157 131
LENGTH -.557 —.246 1256 -.244  -.080 —-.041 .608 -.272 -.034 -.048
RFLARE -.266 —-.624 .250 152 -.590 —.495 .463 .057 -.287 -.353
PILLAR 787 .095 .013 .337 .056 -.180 7] 312 -.127 .033
RATIO -.660 -.032 170 -.436 179 196 .631 —.468 -.011 107
BLENGTH .376 -.221 -.864 -.023 -.002 -.336 -.278 274 .820 -.001
WMOLD -.225 -.307 -.040 .046 128 -.212 .316 .057 .022 .077
MOLD —-.624 —-.354 .072 146 —.124 -.119 .707 113 -.118 -.074
STEP 178 —.426 -.374 542 .090 —.461 -.022 .637 .166 .054
BP -.273 521 -.041 -.036 -.227 .583 .078 -.020 .051 -.136
CDP —-.801 -.315 .105 .014 .029 -.022 .860 -.023 -.103 .017
SPOILER -.552 .034 .086 .248 118 .221 .507 .204 -.166 .071
TOP .362 .040 -.023 131 -.223 —.086 —.354 131 -.023 -.133
INTER -.287 -.118 137 .538 .262 -.013 .310 .459 -.313 157
ROOF —-.428 611 .003 .014 -.268 z2i 193 .012 -.008 —-.160
BL -.730 -.390 -.006 -.140 .204 -.117 .819 -.130 .054 122
BPT .813 .004 .010 326 -.068 —.274 —-.765 .303 -.121 —-.041
DROP .794 .042 —.445 .091 -.232 -.282 -.760 .238 .387 -.139
GRAND .896 .281 —-.090 071 -.169 -.042 -.938 .097 .060 -.101
LEAD .896 .281 -.090 071 -.169 -.042 -.938 .097 .060 -.101
WBASE -.665 .158 .300 -.395 167 .376 .571 -.995 .043 .100
RARCH -.598 .388 .019 .501 272 .569 429 464 -.189 .163
BULGE -.376 -.221 -.864 -.023 -.002 -.079 .429 .274 .820 -.001
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A
==}
T
S
Vv
Lp>
oX,
st
oL
N

oF Rt = & iEmEIES t B 1 g SHETE
type computer &Ef 2 T2 E /T HEY Single Nominal
sinch | 3.59/% E2fol=2 2 75 Ordinal

splace | 3.521x| E2tolE x| 6 ACHE2H s Single Nominal
reset 3.501%| E2lo|E ZMHE HHE) 4 /A2 A7 Y Single Nominal
linch 5.25¢1% =2to0[2 2 7E Ordinal

Iplace | 5.2521% E2}0|E &|X] 4 Ael/E24/sHEt Single Nominal
cdplace | CD ROM £/ 6 Meh/EZH 5t Single Nominal
cdrom | CD ROM 2 T/ Ordinal

cdtype | CD ROM el 2 Fu{sd/eict Single Nominal
power | Power HHE SE| 4 s /e S /A /Ut Single Nominal
pplace | Power HE £/%| 7 ACHE2HSICHE E/ Ct Single Nominal
cover | Front Cover Bezel SEf 2 2R/ E Single Nominal
fcover | Z2E 7{b 2 Ay Ordinal

ctype | ZEE AW FX 3 gefo|=EA/ETE/RICE | Single Nominal
speaker | 247 2 75 Ordinal

stype A4H FEY 3 A2 [ 8RR Y Single Nominal
led LED Display 2 75 Ordinal

ledtype | LED Display SEN 4 EIIE/Al2tE /S ek8/elct | Single Nominal
volume | EE= 2 /7 Ordinal

viype | 2B= ) 3 ctojgd4l/&2tol=4l/gict | Single Nominal
lcd LCD & 2 T/ Ordinal

lcdtype | LCD & SHEl 3 HE /eI S /A4S /oict Single Nominal

7l ougle 84y BT L5 Fwe & 79 AYs getstd ¢l
)3t ool zk(eigen value)e] FAe} A=g]qFlo] 8-S

’3}04 57119] Apgde] olejdt Q.o FEet o mholE Q)
J A 2 zt(component loading) & #4<& AdstE 89

s 3}‘%"5}%31 745‘34914 Ao AFE st T AT
i , 3453 ANA YAl e ) Ago R A E o
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<E 5-5> AHFEGEAAA

Variable Dimension

1 2 3 4 5
TYPE 642 .246 .065 .002 .004
SINCH .000 .000 .000 .000 .000
SINCHUP .080 .028 .246 .004 .029
SINCHMID .320 126 .025 .000 .006
SINCHBOT .000 .000 .000 .000 .000
RESETCIR .285 .009 .21 .078 .029
RESETSQU .026 131 426 .015 .036
RESETETC .030 123 .042 .033 .024
LINCH .205 .335 .000 .001 .002
LINCHUP .004 .282 .008 .000 .001
LINCHMID .003 107 .008 .003 .036
LINCHBOT .000 .000 .000 .000 .000
CDROM .276 .481 .000 .090 .010
CDPCEUP .338 .014 .207 .009 .256
CDPCEMID .056 .005 .219 .058 .002
CDPCEBOT 136 .000 .010 .001 .436
CDTYPCOV .276 .481 .000 .090 .010
CDTYPINS .000 .000 .000 .000 .000
POWERCIR .062 .016 .060 .023 .322
POWERFRE .166 .033 .041 .213 149
POWERSQU .229 .005 .025 .039 142
PPLCEUP 120 .032 107 .037 .347
PPLCEMID .262 189 .084 .093 17
PPLCEBOT .010 .022 170 .242 .075
ROUNDPAN 314 .035 .165 .048 .001
FLATPAN 314 .035 165 .048 .001
ROUNDEDG 123 .061 .048 .338 .000
ANGULEDG 123 .061 .048 .338 .000
SYMPTYPE .318 126 .019 199 .026
DECOTYPE 318 126 .019 199 .026
FCOVER .006 .052 .301 .401 .010
FCOVESLD .006 .0562 .301 401 .010
FCOVESIM .000 .000 .000 .000 .000
SPEAKER .134 .001 .060 .062 124
SPEAKSQU .013 .004 .001 .021 .215
SPEAKCIR .000 .000 .000 .000 .000
SPEAKFRE 21 .000 .070 .030 .016
LEDDISPL .049 .023 .006 .016 .002
LEDDPCIR .001 .001 .056 .005 .228
LEDDPSQU .002 .227 .091 .000 .083
LEDDPCOM .009 .159 .007 .001 .358
VOLUME .084 191 .219 .149 118
VOLDIAL 129 149 .201 .103 119
VOLSLIDE .049 .018 .001 .031 .000
LCD 133 .002 .205 .006 17
LCDCIR .000 .000 .000 .000 .000
LCDOVAL .073 .000 .045 .007 199
LCDSQU .056 .005 .219 .058 .002
SINCHLFT .000 .084 .021 .036 .004
SINCHCTR .071 139 041 .100 .009
SINCHRGT .507 .044 119 .005 .000
LINCHLFT .000 .000 .000 .000 .000
LINCHCRT .000 .000 .000 .000 .000
LINCHRGT .282 .010 .024 .009 .031
CDROMLFT .000 .000 .000 .000 .000
CROMCTR .036 .086 .084 .018 .018
CROMRGT .205 .325 .005 21 .008
POWERLFT .010 176 .083 .049 .020
POWERCTR .123 .158 .039 137 .005
POWERRGT .328 .007 .060 .001 .020
2~ = oA = =] -
<E 5-5>elA = 4 9lRe] WAl A2 7 AlE ARshs
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= hard & cubic? FEej7} dulA o)Al 48213 R.V.s¢l AL+ flush &
roundd 1S ¥ il edged 7ol heavy weight RV.s7} dubxo g
Zto] X gejolArt 82 R.V.s9 Aol F2 rounddHE Ha v
T3t waist heightol] 9Jo]JA] heavy weight R.V.s& $8x218 R V.sHt}+= o
b o =7 Yelt 9t} bonnet sloped A$ 4823 R.V.s7} heavy
weight R V.sHt} dutd oz AAAE7F a4 et 931, lamp-styled
d-Fel SlelM<= heavy weight R.\V.s7} 2 dfolvf AMFYS 7HA 1 A
v 8-218 R.V.s+ styled lamp3HlE =11 9t} screen roundnesse 7%,
heavy weight RV.s& 2 du3 EAL 749l £8-33 R.V.s+= roundd
H7F 55 o]F 1 Yt} panneld] o] 9goJA % heavy weight R.V.s&
HAAFH S 5838 RV.s9 Z$ol= roundF el S =1 9ot

gy 7)ol FAEoF & AR B HAFEAEHS Sote] 2t
ko]l s ERETL steete 2 FHuwko] zhe, Ee OE Jds B
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FolAuk o]5 F WF9] screen rakey H]$2EHA YEY wheel molding %
front wheel arch flaregol oA fFARSE A58 Ay . weA s
of AFHF7F 7ML Qe SAELS HAT U shuolde] FueAe A
Aty 3 4 ) g o] Be RV.sAEAE0| jeepate] Uubd Ex0)
soft-top& 7}X] 91l I jeepd] EA9l 71 HUEX heavy weight R.V.s#}
AN duA o et gom 53 /g 3w jeepd] 549 edged

el A3l eI O L el Warkse Aol tel KE

O

At aE AP BE 542 K AR ohlatm @ 4 Qv et 24
B AT AES AVHOR T £4€ O AT dikn @ £ 9

=3

ol fAFEHAl ol# st dEle] tE FAddA X yEhdth heavy weight
R.V.s# 2= Zojsh v E 18]a o= %9] ‘roundness’ = &40 28 A
light weight R.V.s8 zExate} 185 = A5 Helth(heavy weight R.V.s
AEaE E o Zo] 71 Aog ®Hel). 18} heavy weight R.V.sAEap 25
7V 23 F2FHE VK AL oyt o & TR e FALES A
Ha, Za Fo] F ¢l AHEatEe] F& heavy weight R.V.sAFsat2 737

7Ho] Fg o}, &e heavy weight RV.sAHEAREL oL 7Zho] A& oz
el g2 F o sy FAEAYES AA vEed e 3T
Ao 7ES FEAE 47 o' AAEdt dvke S ofvshe A
oltl. 1Elut Ak FAYTAYEL T A1 Zo] AtE AL & F 9}

gokstd, ERAFHTFE A Ayste RS A S EAEX
growm gk dnkAHQl SAEY ouitel WwtHo] FAAel Ha a3 F
ARE Ssto] 77t EAEHT Aurbssitta & 4 Qv
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<E 5-6> RV.s uldd AEA4pRA Q0w
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Door 3571
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Bonnet slope El!
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(1) &4 % #5244
AE ARG EA A A E ko] AHARIAIARI ] e Rl whe} Al

gaRelg/gol tr2m 58] A, B, C 9 D] v/le AFHFF 83 RV.s9
HEE Husl= 2983 £4 2 overall image, waist height, bonnet slope,
lamp-style, screen roundness B-pillar 74z % pannel®] dej5olefa A1
gl Qlvh. o)A Al 1Al A Awgh niek o], ARl SsiA WFstE D
Heel Fed SA40E 1 WHFE AYdhe 83 SA40H, o= AH|AHe

A Aol e Feol Aol E 2uAE A4, A7

2 94
A0z oy %-sm %% S4oldn & & Atk EF oldF 4%F &
e AFAEIH dTL F & Qe axolth AR, WEE TN B
8 545 AvAAEHY] P nUh1s)

[e)

=
4z
ol
ol
Q2
[
BN
rO
[
o
-
a
(@)
3.
Q.
5
—t
[ab)
5
=N
<
@,
@
tlo
of
:?L_"
E>
us)
>
O
r>~
fol
k1
M
1%
o
o
=

2} o), ok, zZEsAke] AA A e 24 flush & roundd 9] overall image:
FAREA A} Fdate] ARkl omAE At i HEF HE AlEEA

So) FWH S4on W] W] ofF APEHALE g @

el AfoR Fen UnA 45 olgdarh 1R $45ES
ArtEA ARete] BAR £ ot UF £45ES ARse: A el
el Zoge FAsh: Rolgt Sede] Ul AeE dangle 4 54
T % A Frow A4S 228 $4% FEL g 20

= M

SRR 254 i B

WHEIGHT 1.&Ct 2.5t
EDGE 1.2}2E 3ct 2 =&k}

Q| 2l BSLOP 1.gHat ==
LAMPSTY 1.Yubks 2.AERIS
B-Pillard At 1.3ct 2. &t}

s SCROUND 1.3ct 2 At}
PANNEL 1.dei2le=s 2.0 =@AZRE

138) Coupy, Irwin and Payne, op. cit., pp. 459-468
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919 wHAIAE o]gste] overall imagesdS A9 YA T7EA o] &4
S 47 27 FEoR virol AETtEE FEST ol 2]
of #zAgasE Hdz AN & & A= AaA 2 FZER (othogonal plan
method)& o] &stgier] 1 A3} 10719 AEIt=E FE6ke] Zzfe] gt &
HEAde AAeeh AETt=FEdatet 1 daje ue AnHAd A=
U <" 5-17>¢l AA o] 3l

<9 5-17> dAE AEA dyy 7=

Card 1

WHEIGHT %ct
EDGE 2227} &t
BSLOP =%
LAMPSTY etdd
SCROUND Zct
PANNEL &h2t2E
BPILLAR Z&A}b =tct

Card 2

WHEIGHT %ct
EDGE 2t2E7t+ Act
BSLOP etk
LAMPSTY AEt S
SCROUND ZAct
PANNEL deco2h2E
BPILLAR & A} =t
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Card 3

WHEIGHT %ct
EDGE 2t2E7t+ At
BSLOP =%
LAMPSTY AEt2 S
SCROUND =tct
PANNEL 8h2t2E
BPILLAR &AL 3ct

Card 4

WHEIGHT %ct
EDGE 2l2E7t =fct
BSLOP etzt
LAMPSTY etdd
SCROUND =tct
PANNEL deco2h2E
BPILLAR Z AL Act

Card 5

WHEIGHT =ct
EDGE 2t2E7}+ Act
BSLOP etat
LAMPSTY etd
SCROUND ZAct
PANNEL 8h2t2E
BPILLAR ZA} At
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Card 6

WHEIGHT =ct
EDGE 2l2E7t =fct
BSLOP etzt
LAMPSTY AEt2 S
SCROUND =tct
PANNEL 8h2t2E
BPILLAR & At ZfCt

Card 7

WHEIGHT =c}
EDGE 2t2E=7} =}
BSLOP 2%
LAMPSTY AEIAH
SCROUND Act
PANNEL decoZt2=
BPILLAR ZA} 3ct

Card 8

WHEIGHT =c}
EDGE 2t2=7} 3Ac}t
BSLOP 2%
LAMPSTY 2! thsd
SCROUND Zfct
PANNEL decozt2E=
BPILLAR ZA} =fct
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Card 9

WHEIGHT %ct
EDGE 2l2E7t Act
BSLOP etzt
LAMPSTY etdd
SCROUND ZAct
PANNEL deco2h2E
BPILLAR &AL 3ct

Card 10
WHEIGHT =c}
EDGE 2t2E=7} ot
BSLOP 2%
LAMPSTY AEl3
SCROUND Zfct
PANNEL 2ttzte=
BPILLAR ZA} Act

(3) AZERA
AZNE XA (conjoint analysis) 717 t& &£A3 302 o|Fojz oy
=

ATH3. o]& 93 EMzzasle SPSS8.0 7tH e =
Arstel, doAgads Hzxsk syl fde] HA Harecl(othogonal
factors)wh-& o] &¢ A3 HEFH o2 10719 AFII=E &8, 1 =&
ZIeom dugsiint. aga, S5 100/l 42ke] e e

NEEE Z2Hste] HA BE7A](partial value) & FZ3t9tl. 1 A3 t}

139) Carroll, J. Douglas and Paul E. Green, "Psychometric Methods in
Marketing Research: Part1, Conjoint Analysis : Joumnal of Marketing Research,
Vol(32), (1995 November), pp. 385-391.
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=]
<E 5-9> ABA AZJE BA A
Averaged
Importance Utility Factor
27.78 —.5250 WEIGHT =ct
.5250 St
2.65 .0500 EDGE 2t2E 3ct
—.0500 22 =t
5.56 —.1050 BSLOP 2ok
.1050 =5
21.96 —.4150 LAMPSTY Ay
.4150 A ElUH
6.08 1150 SCROUND 3ct
—.1150 ESi=
8.99 .1700 PANNEL SHEEEE
—.1700 H3z=
26.98 .5100 BPILLAR E=
—.5100 ESi=
4.5000 CONSTANT
Pearson's R = 1.000 Significance = .
Kendall's tau = 1.000 Significance = .0003
Kendall's tau = . for 2 holdouts Significance = .

9 <E 59X 7 £A49 FEF WMo AT FF F e waist
height, 2}$=7} & edge, AAV} F43 =

screen, Y¥HeRE-= pannel, BARL & B-pillars 77HQ & om ool

97t HHxzFolga & 5 9,1‘1}. ey, o] s AxCERAM A

i&%iﬂ% AAT 5 Yope

tjz}ol 7t 7+ o]/\]—xq o]

]

2

o
o

er
%0,
2
o,
]
2
Yy
ol
ol
N
(o}
gL_v‘
Mo
e
i,
o
i
BN

(4) AFE A EYo)A
AFE A B o] Aol = F8M/S(marketshare by preference)Z Al-8-a}5] =

o= AP FAWHol ey B dielieE aFdA HoE-EA(max
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7t Ej % & 7t £2
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2t 3ct EDGE 2l2E 3t
i BSLOP E
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a}

<¥ 5-11> AFYHAEY)AAZET}
Averaged
Importance Utility Factor
27.78 —.5250 WEIGHT =ct
.5250 St
2.65 .0500 EDGE 2= 3t
—.0500 22 Zct
5.56 —.1050 BSLOP 2ok
.1050 B
21.96 —.4150 LAMPSTY Aty
.4150 2Bl H
6.08 1150 SCROUND Act
—.1150 S
8.99 .1700 PANNEL dial =
—.1700 Hzze=
26.98 .5100 BPILLAR SIE;
—.5100 S
4.5000 CONSTANT
Pearson's R = 1.000 Significance =
Kendall's tau = 1.000 Significance = .0003
Kendall's tau = for 2 holdouts Significance =

Simulation results:
Card: 11
Score: 6.4

12
6.1

SUBFILE SUMMARY
No reversals occured in this split file group
Simulation summary ( 1 subjects/ 1 subjects with non—negative scores)

Card Max Utility BTL Logit

11 100.00% 51.37% 58.42%

12 .00 48.63 41,58
R EATREE
(1) &4 94 544
el AFEAB LA ARGEe] 2uAAALe] whe WFo
AFYARIEGAF o] g2r 53] A, B, C % D9 LﬂﬂH AFHTF dl ek
5 (round-deco style) & AWste 03 &4 = LEDﬁéEH reset button

S H], power buttond 8, speaker7}=, pannel style, front cover style, driver]
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method)& o] &319100 1 A3} 107)e] AFN=E FEae] 2o ggt
YRS AN ATA=FEAGe 1 Ade] ue Ao Aake
g <18 5-18>d] AAE9] 9

<9 5-18> 5 A9y 7=

Card 1

LED Atztd
RESET ApZt
POWER ApZt
SPEAKER Z=
PANNEL 2l2E=d
FCOVER complex
DRIVER 35t

Card 2

LED 238

RESET & &
POWER & &
PANNEL 2l2E=d
FCOVER complex
DRIVER &+

Card 3

LED &%

RESET Apzt
POWER ApZt
SPEAKER &ut
PANNEL Zt&
FCOVER complex
DRIVER &+

- 157 —



FCOVER complex
DRIVER &}

Card 5

LED &%
RESET ApZf
POWER & &
SPEAKERZ =
PANNEL 2%
FCOVER simple
DRIVER &t

Card 6

LED Apzt
RESET AbZt
POWER & &
SPEAKER &ut
PANNEL 2}2E%
FCOVER simple
DRIVER 4t

Card 7

LED Apztd
RESET & &
POWER Apzt
SPEAKERZ =
PANNEL Z+&
FCOVER simple
DRIVER 4t
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4

S

o

o
[

|

e

4

S

o

|

=

RESET
POWER Azt
SPEAKER &

Card 8
LED

ol

4

a:
S

4

S

t

o

o
[

|

PANNEL 2l2=
FCOVER simple
DRIVER

RESET
POWER Atzt&d

Card 9
LED A}
SPEAKER ¢«
PANNEL

ol

4

S

Al
(=]
2| &
[l

|

e

4

S

o

|

=

FCOVER simple
DRIVER

Card 10
RESET Apzt
POWER

LED

ol

SPEAKER &

o

Al
Z Ol E B X (conjoint analysis)& 7}7] t}

al

FCOVER complex
7-

PANNEL 2}
DRIVER

o

3} pe

—_—

ot e

ol

N

2¢l(othogonal factors)

ol

1, 1 =g J)E

],
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=] o) 3L = =
2 Ag sy 28a, SHA 1007 A 2H7he] dn e AlFel tigh Ms
w2 24ste] He] FEs1A(partial value)F F&agith 1 A= <X
5-13>3 2t}
<E 5-13> A3 AxAEEAA
Averaged
Importance Utility Factor
28.01 .4650 LED AbZte
-.4650 e
.30 .0050 RESET 28
-.0050 AbZt
31.63 -.5250 POWER AbZt
.5250 oy
19.28 .3200 SPEAKER a=
-.3200 eIl
16.27 -.2700 PANNEL 2t
.2700 ==
.60 -.0100 FCOVER simple
.0100 complex
3.92 -.0650 DRIVER o
.0650 of
4.5000 CONSTANT
Pearson's R = 1.000 Significance = .
Kendall's tau = 1.000 Significance = .0003
Kendall's tau = . for 2 holdouts Significance = .

9 <E 51304 4 449 +EF WAMen AdR 4E 3
LED, €8 reset button, 9938 power button, 23 #A7}%, &&= pannel,

complex front cover, stgto] YA tglols 77 &£ 02 o]FojH A

=

FHE7 AAEGoldn & & Ak aed, old@ ARAERNY A, A
SAERIE AAL 5 gk Biol glo] olF AAsY] g8 £2E HH=
W UReluzt A olgHeleka Azels 23S AFE ARl sje] 2
ZQERAd os) £28 FAZPNT 5FLEA} G 2ol EAe:

A9 olie A% Wast 9
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(4) AFE A EYo)A
HIEE A B o) Aol += F4M/S(marketshare by preference)& A}8-319 =)
olol = AM7A] FAWHol ot & AFoM e oA 7PE Bol AREshE
A g A (max utility) 7' o2 F455th 2HANTHHE FE3H7] g
AZRNEFA A= FAFA I ABdEA S S8 EAe nke} % =)
UERd Ao A tatolyrt o)A oleka Atk 7 e 29 whEo] (&
S-1H)AZXJNEFM AT ] Yehd HH o] 23} AFEAEH NS AAEA

th 1 A v <3 5-156>¢F Zuh

<E 5-14> AFEe AFEH ABolA A=

7t=1 &N =) 2 M =
Azt - 8 LED A2t
o3 RESET A RESET NS
o3 POWER AL POWER .
2bx SPEAKER PAE SPEAKER PAE
2ipe PANNEL 2h2= PANNEL alec
complex’$ FOOVER complex FCOVER complex

DRIVER 3t DRIVER A

obels] I ABe AT B 5 QRol, Azel HHriere] BHFEHA
Belol Aol Aol tigroz WA= oo

%
2% zdqgo] 1 TREERlolBAN FAW 1E 3
=

Z2EERQJA A AP Tl v AFoR APl ofF dAY
T ol B4 &8 5, AdS vHPEAEs R vgds gt 4
At 1y o7l A THE Tt AL tielqe] Ak Feje whe 1
23l tzpele we zlo|yp 9lom @ AET|AFOIA] ebAbol| A A&dhdl gl U
A A2 AF Aelue] age AFCARI QoA ofF Fash Biol
g gl
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M O_108> #ASEElol ASEE] A BEalalAd Al

Averaged
Importance Utility Factor
28.01 .4650 LED At
-.4650 o
.30 .0050 RESET ==
-.0050 AbZt
31.63 -.5250 POWER AbZt
.5250 o
19.28 .3200 SPEAKER d=
-.3200 it
16.27 -.2700 PANNEL 2td
.2700 =2 =]
.60 -.0100 FCOVER simple
.0100 complex
3.92 -.0650 DRIVER =
.0650 of
4.5000 CONSTANT
Pearson's R = 1.000 Significance = .
Kendall's tau = 1.000 Significance = .0003
Kendall's tau = 1.000 for 2 holdouts Significance = .

Simulation results:
Card: 11 12 18
Score: 6.0 4.2 6.0

SUBFILE SUMMARY
No reversals occured in this split file group
Simulation summary ( 1 subjects/ 1 subjects with non—negative scores)

Card Max Utility BTL Logit

11 100.00% 37.15% 46.57%
12 .00 25.75 7.32

13 .00 37.09 46.11

AN FLF RS e UHAIES UAe & M SIS A A
AR wpolb tgom HEE F it AES U4 T 5 Uk

r)
7} vk o 2 2 reset button

o

_,d
©
w
o

1t9] 7 9-oll = reset button®] §-8%]7

sl =
2 AYol A Aztoz £Ase] T MEAEL OA T + Ak
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5 H ®MECIAY HHEE
1. ™M E ASA LAY EE

AT FARAT ABHEHE Fotol BAZRE BAAA I FA
Sobge @Al AEHE AR 2 0B whgom vl telel g

EEAQR o7 T SHS 2 AFANT Fa &40 tste] Ay
F old® ABUFSE S0z ARNERNE AAdte] AFAEE W

E3 ol o] gdtel T MEERAS HAR T ARIERNS FH EFEY

R,

SN AANE} Ay, ~Ed T %‘E, Z screen round®} t]E-o] 4wtd pannel
round®} & B-pillargAbe s 2hs, 5 AAZ1 2o 9lojA] roundFElE 4
Zskal lom, ok FEAe oMAE zh= ki B vk webd B

ATARNA ARF AT AL “AAF e s8] YA A A
re

<18 5-21> YAE A3 A
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2. AFE(e] CIARIAYES

oA SHUNE FeAM AES &7 o] Folxitks A oAl § o] A5
glojBelth. 1 o= AHAFHE 2938 YARISHMe] FA7E o] Fo)AaL
lom B gk yaelased uteh A% WFs} o] FoAal gl Ak Ab
Aol opgel 7} AFEF oLEe FoEA A wEolth. 919 A
FAREA A oF PRRZIA R A5 i 24l Sloj e FAlEA S} A
=Ae Foto] AARNE dAZA L] YARIFAG ofzd dA dEE= vA
AFA B oS nigeoz mee] yaploldale =l ok&d 123t &
e e ASrERTY 78 S0 tiske] AR § R AEHFet vA
A& ARJERTHS A8t AF7I=E WEL o] o]&sto] v A
TEEAS AN T ARRIERY S T 28w R AFHAEdIAE F
g A gARIdAS EEsTh o2d yalzAlold, A4e LED(=2}o]

BARES) A8 reset HE, 938 powertE, speaker 7%, roundd pannel,
roundd front cover, dtce] drivergz5o2 HAAH O 2= deco-roundy)
TAY AFEHHL vk wEA HEFAQ PARIAAS “AEde A
FE" R sto] square® el o] AAE =710 ol12} round9} decoE st A

A olulAE el ag ol

<718 5-22> AFE AAl
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. 528 HMHE ASAEE

o OANANESS Boe] AEHoz A B AT ABAFHE
= g <y 5-23>3 2.

<19 5-23> HAF 8% AL AsAPHEE
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<29 5-24> HF AFHIH =S

Aol wieh yelhd of ol Algko] Aol wi} k=9)7], 4TI, 457

2 HE7E AR 2uAEA A¥A Bgow zzewddl b e

AFEol BAolaL o]F HlEoR FE HE AlAS
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' EE

1 M Aol 20

3 e o2 nEFY
T AE AFH BAS Ete] AT oZA anAF4l(customer—centered) 4
o AFAola A tﬂdl—j% H}%‘rg 3] tRpolye] ASHA dAe
Itjo] 2 FejdE SHsAAFL,

]_
o2 Faidl Adel eAe Arw auln AT FeAS Auzat v

3
A ARle) HAle] U Aukael BANS AFAFozN AL ol £,
AZH ATEE 5% 43H AAFOAALZA2E AN 1 9]
7t g

golA wal T A, Z 204 A5 3B} AFFERHE 2 o
ol Bl o4 % AFH EiE oF: gl el

o AEFURE sl AvnE o] Ade thg A AW F anlA

o] Aodefel 123 Az e %%% om gt

(1) 2ute] As@eig o]24 Fwoly o2, AAz AuAt 54AF
o tiste] AU I M3 E(preference)E ojm s},

ojFZ AHAFe] Az} 7|Eo] AFETARIlE HAtoly o] oA A
of o] yARlE AlEel thate] 2nA7} 7|st AoE S HAol| A
A hdel obdel gk AR Wiite] EAjgtE Aid SR E SEeithe
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%, sdEUFad wge] A% onE i otk oleld suAe HEE
stotal7] a4t 9A 2ulAe] x|(perceptions] A FWATHE & & e,
SAE AR Y@ B Aze] AXINRE Azsel HEHoR HEw
o047 wolth. oleld X WAL Aeletoltt AulAAEHeE e

it

A}rwwm RB #Ale] thgol Holgm A UAASUANE thyu
NN B Wl ATFAI et /1E] B ATENA old@ L
e S

Ag9e B 2 AAE TAAA A9 wsw
ﬁM‘é}O% aulAe) AEd AdaAE Brks delth me B AjelA:
aulAe] AsETels 19 oled@ AulAe AAAES o SIAA T 1E)

AFNA A9 Ade BEE FAHelm oumt Fel ohlet el

.

o

.

4
A9 Aol AMARTe] FFS Fi= TAH WFEAe L AFsa
Yk B AFNAE old AAMEL B el T Adel FHS
F3 gtk IR SR B ARES AAE T ek ek A

He QA Aze 58l et AAHoR wakdth: golth & AlgEol

VARYE AR AL BESHT 1@ 94 2 BBAES AR HFHQ A
H
=i

fot
k1
e
w
rir
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o
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rir
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I
é

gt el digk o]EH EgE FF3] Hste] ZREEY)E
(prototype theory)& #8385t T2 EERG]o]&2 WA (typicality) 7 HF

S(categorization)s] MOz olFoiAth. AP shte] AFol 1 AFH
Fol UEAS Quith Uehlibel Adelth WFET 2uAE] ERAFL
Begel glol 1 AFS ERUF MAgos 1 AFUFe PHUeR
sefstels 4% Wrhgeldn & 4 Atk 53 B Q7 MFs: /e

Pige

o walrlEdl o 4% m%wﬁ»ﬂo] oheh WFEFH U] HA
1A ANE AT meb SguFe AFS Ag4el of
Be AFRE ofF we AT FAMA Hiw ands 7 AF o

3 AFAH/NE Fato] 1 W9 T4 A (prototype) S ZHE AT A



g Fz HFsE A
Do GA MRS GEen AE ToEegdse dAad S
AT RS AT FD Sk e AgEE Ao AT ue

EE535H) shdl ol 1 AFHF w27

F3k e AFHTFE A S5 wel, 1Ea Anzke] v)ae Ase
Rgtgtel whel FEs] Wsksly] mpalolal m1efsk wiste] FAle 7 wistat
o] MFE vpolsiA =W Anzte] Hart AARTE @AA oD
SEA a3 @A) Anrd s A ot EA e o]F fFske] v
Aol old Wgoz FgFo) 7heAE F4d F i o Al Hae
S wotate] UARIE = 9ol ddAwE  AlESFHF7](product-life

cycle)7b #ar Zuake] Aswsiyh we SHAES S5 e gtk

web] AR WFE HioR @ TeEEgelEe] & AT o]
4 zaggdeln o2 Al Aoz HFH AAFUANTZALE

A 32

G 2ael o1 A5 ohldh AHAV) AAZ AR QA i A
s} EAdvE el e MRS ojus 2Edck avtel BA
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sl AsEE APden Brise] Aug 2Eey] wrke 24 AE
of tlg SANBTS nEo R dle] Mare] WEs FFas ARe ARD

AAskAT o2’ Al v £ SHelA o] FoRlth

s QRS AR FE9 SUA FAZYY @A o2/ A A
o FW W A, AY AEe 2uAe Asshe WA BAY S glod o
e AFEEG ol 2ARE ABFRAL §5F 5 domz sug

A=

Al FAIYE Fetete] of& wigom sho] ARl HARIAES HAtol| e
ztel st Hdigtom B ¢ A Fvk=d 2 vt ok oS S5k
B oA E fAM A (similarity judgment) S wlErOR 3 WA 7

g
scaling) & Bao] $AMIRRS B9 WEHAIL FsaAAT O H ey

o] A5 Agdol F3] AFAQ vt Jhseie AR dide] Skt A
i) 3 (paired—comparison test)7} AP A o2 Brlssly walk A giato] A
t steete o] & o]&atr] skl oAel 7pA Hidsk FAA Jdd A o] &

83p7] o] tARlE sk AAdA A Hs] oHue dAS T3
Atk wEbA 1Rt X} THSHIA A AN FIAES A AT
T 9= wero 24 thEWE A T (multi-nominal scale)E o] 83k u] A& A
(non-linear analysis) 2 AHE—S’: EA7INE HEsiion ol HAYEFAR

X (non-linear principal component analysis), B4 8= 4 A4 (non-linear
homogeneity analysis) % #]A8HE=4BEA(non-linear canonical
correlation analysis)$< o]-&3}3it}h

B AT F oA A AFFHEAAE 9e) oj2d 2 234 A
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- =
Moz AFSAEASUAN FLHAT. TR TE )5H% SUe A
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