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0|2 DeVellis'o| Sl E20] 24610f - HEIO| K242 57 JHEIS HPHOR Usks} ot 4 Q= B

o

— =
=S HAXLE FHSISt= WOt - AREAL BB HEY =SS FEOH A} OIRICt
AEAt AE EEHAHIZE 2 XS Holbrook(1999)29]
Consumer Value 22 22810{ 27{610] 0|Z7EX|(Aesthetic Value), AFRIEX|(Usability Value), AFS| /

21371XI(Social / Emotional Value)| 371X $/2:2 ALSXH Z¥BHO| SHHRO2 TWYOIOICH,

r
0
0
-4
of

Extrinsic Intrinsic
Utillitarian Emotional
Self Oriented
Excellence Aesthetics
Social Status Altruistic
Other Oriented
Esteem Spirituallity

[ AFEX} 7HX| 25 - Competing Theories and Models, Holbrook ]

MFHOZ Ltz o7l =2 SA0f, ALEXH Z2of

1. DeVellis (2003) : Scale development research a content analysis and recommendations for best practices.

2. Holbrook. M. B, Consumer Value (1999) : A framework for Analysis and Research, NY: Routledge.
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ARSI FHETS 0121 QU HAIHKI M 20| YBS Fi 2012 TS 4P| BB0[Ct ARTIS
A% OIS SH2 HIZOR 3T HBTE BHO| AK0] Fl= AP TH20IS M3 U Azeeion]
M2 Lhge Crgm et

O|X71X| (Aesthetic Value)
Ellis, Seth Robert(1993)'Q] MZC|XIQIQ| HWItQA - ThaA(Simplicity), LY (Diversity), Zak4

(Harmony), #&4(Balance), £ (Unity), 854 (Dynamic), S&d(Creativity)S BIELO 2 Ef C|X}QI
2O =20 FIHOZ 2013 &0t 2 107HK] 2102 Ij ST

At27HX| (Usability Value)
Suzan Boztepe(2007)°2| AR} ZAHR2! & Utility Value(S2MOZL QIXIMOZ 1t

oh= MiEel 28Xl 5HO| TH) FH99| ok 22121 Hald(Convenience)

=20 1L T

ol
M-

raa

ru|o
+

=
=
x

~

, X (Economy), 124
(Quality)S HIEIC 2, Kahle(1983)°2| LOV(List of Values) Of| LE2 Q91 = Ot Jg(Secunty)o XIISIAULCE,
01710l H2|Y, ZHIE, SHO| HhE o+~ U= A7 ROIES 2 29 Xt=0M &0t = 1871X] 292!

O M~-JOIRALH.

Atg|/Z-47HX| (Emotional / Social Value)

AFR2|7HK|= Kahle, L. R.(1983)2] LOV(List of Values)2| AH|X} 7FX|Qt 224 =l 97 EX| 2H=Z0f| N, 247 HK =

Desmet(2007)Q| X2 AH|Ae 25 & 2|0|X A&l (Experience of meaning)2| IEZH(Luxury)t Of%}
IRUCE. O Afel/Z-d71X|1E S&fohs LFE0IIA Jordan(1998)°2] +134 011

S F110 194R215 SElet 2 1671 22122 T goIACt.

Ol'

o
(Attachment)S HIEtO 2 ==

1. Ellis, Seth Robert (1993) : “A psychometirc investigation of a scale for the evaluation of the aesthetic element in consumer
durable goods’ The University of Arizona.

2. Suzan Boztepe. User Value (2007) : Competing Theories and Models. International Journal of Design Vol.1 No.2 ,55-63p.

3. Kahle, L. R. (1983) : Social values and social change: Adaptation to life in America, New York, NY: Praeger Publishers.

4. Desmet, P M. A., & Hekkert, P (2007) : Framework of product experience. International Journal of Design, 1(1), 57-66p.

5. Jordan, P W. (1998) : Human factors for pleasure in product use. Applied Ergonomics, 1, 25-33p.
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%EH | Shape, Form

Eﬁgg | Balance

37| 1Size AXH 1 Color
S&4 I Unity 211 Logo
H|2d 1 Proportion CE2M | Simplicity

THEIZE 1 Texture

E5Z | Rhythm

A8 | utility

dsi Specification

0|=M | Mobility

714 288 1 Cost

o

M | safety

LM | Durability

tot

2 | Effectiveness

MZ[H | Reliability

v

ZEM | Operability

FHXZE 1 comfort

AH2 HO|d | Ease of use

HE X3 | Help Documentation

M08/ 22 - | Error Recovery

Z7{& | Pleasure

SHS 20| | Learnability

N

HQl SFZ=3S| | customized Service

TAA | Ostentation

SEIHZE 1 Emotional Bonding

FIZHAM | Eco-Friendly

19

AM | Innovativeness

S| %12t | Create Shared Value

Xtot SLA| I Self Identification

AF2| X AQIZE | Social Responsibility

"l MS | Brand Preference

APS|H 02| Social Enhancement

FEHTT Q&= | Reference Group

52| Luxuriousness

=
[

=} O|0JX] I Country Image

A2 1Trend

2H X1 | Customer Intimacy

!

7|t &= | Expectation Confirmation
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S (Balance)

O] M7 17} Bl=x5t01 RAHOI SSOPA 28 oJEH

Eh (Simplicity)

217 (Logo)

AL EHEEE I 2 JHEH 22 TIXRIE 2

H|2|d (Proportion)

AlXH (Color)

234 (Rhythm)

THEZE (Texture)

Cosst 2b240] £H9|2 0|20 HHEQ! £7kx £4

37| (Size)

A= H0], £, & [ee| A= 2 8=

24 (Unity)

CIXIQl 24 AO[OflA AIZH, SEHER! SAF 2R Qlel K= etEl

SEH (Shape, Form)

XE2l 201, T, 77|, M, 28 SOl 2foh Y8== 24

19| Q= MBSO HEXEZ IILC=2 2 HI[BIUS.
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man Centered Design Organization)

AxC International k
Activities Activities 6. International Activities
i on HCD

1. Research Activities
on HCD Committee

: 'Standardization
Education L& Certification

2. Educationz
andardization &
HCD Committee Certification on HCD
5 N Committee
Publication &

Socialization Development

3. Publication & Sc evelopment Activities
Activities on HCD Committee n HCD Committee

HCD= UX 281 9172 ﬂ%, ARSIZS, BIALIA X|2, F2g), FNLRS Sgsts Tx02 2MEf
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(Analyzability) (Security) = o=
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(Changeability) (Compliance)
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V49 A 777 167 309 727
vb1 FlEEy 761 358 112 719
Vb0 Af2| S 743 264 211 666
VAB AP A MQIZ 713 334 172 649
Vb2 Al2H 02y 691 276 396  .710
v40 022 641 227 470 683
v43 A2 636 205 409 614
291 v48 QIHZ 621 388 327  .643 (595_028917) 957
va4 S 619 298 420 648
V42 X0 SYA| 610 238 470  .650
v41 H2HE Mo 601 370 373 637
VA7 EHETH I 588 299 458 645
v39 K| == 0|0X| 546 420 268 546
v37 O FHA 514 397 380 566
v45 7|t 5= 478 428 444 609
v31 Aley 176 711 316 636
v24 0|=M 183 708 214 581
v29 OFFM 346 689 260  .662
v27 B84 312 686 349 689
v20 XA 203 679 377 644
V23 AF2 HoA 147 672 400 633
v22 A0/ 22 HY 357 631 274 601
v21 = 238 623 436  .635
20 v28 AfE e | Al 461 613 126 .605 8.904 es
v30 85 330 576 463  .655 (57.762)
V19 7t HMEA 326 569 106 .442
v25 LS 384 558 254 523
v32 ¢l2pd 320 543 473 621
v35 X2 400 537 452 652
v26 HE HE5d 450 531 303 576
V38 ENMG 433 498 427 617
v18 &t 80| 328 493 259 667
v33 7121 9HET 399 487 312 620
V09 SEH 220 257 725 706
vi1 37| 338 253 643 614
V07 524 247 323 630  .636
v08 B4 188 349 621 595
Q013 v10 ZHZIZH 387 242 615 539 8.497 918
v02 M 164 303 606  .604 (61.585)
V05 AxH 297 167 573 551
v06 211 292 188 526  .494
v03 =M 146 236 500 534
Vol 254 238 305 490 437
OS5I A

KMO &5 =982, Bartlett2|

T oo mo

=38127.843 (p<.001, df=903)
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e =Xt 436 774
o= 01Xt 127 226
20~29M4| 23 4.1
— 30~394| 131 23.3
-e= 40~49K 208 36.9
50~594| 201 35.7
nEOSH 47 8.3
nErEY (H2)Chth 3 &Y 423 75.1
Chekenh 5! & 93 16.5
3002+H2ICH o5t 175 31.1
AEEY 400~6002HICH 273 485
7002HRICH Of & 1156 20.4
3y 60 10.7
Ejoiy *%E?E*Ek 41 73
Sl0|EZEt 397 70.5
T2 o 22 65 11.5
zeoiv T e 20
M/ 87| 322 572
gLt 53 9.4
o+ 50 8.9
pNR: QIH 56 9.9
a4 28 5.0
o 30 5.3
e 24 4.3
N
AAF 245 435
EAF 137 24.3
" CAt 69 12.3
HEAE BAt 56 9.9
DAf 28 5.0
=2 28 5.0
U8 SEXHAMIT) 383 68.0
PN SUV(Sports Utility Vehicle) 129 22.9
CHEXY (MPV /&2 51 9.1
ZAXH800cc O2H 35 6.2
o AB(801~1499¢c) 23 4.1
&2 /231(1500~1999¢c) 376 66.8
CH&l(2000cc 0|4 129 22.9




THH| 532 100.0

s At 275 51.7
O{xt 257 483

20~294 136 25.6
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1EOH 44 8.3
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CHEHTH 2 E2Y 69 13.0
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LSz 400~6008H2ICH 242 45.5
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. v
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| 563 59.7 65.3 65.9 63.3

st X} 436 59.7 65.4 65.9 63.4

°= OfXt 127 60.0 64.7 65.8 63.2
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o+ 50 60.2 65.7 66.1 63.7

X|oied oI 56 62.1 673 676 65.4
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Ty . . . .
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