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Service Design Network(SDN) / Wikipedia
the activity of planning and organizing people, infrastructure, communication and material components of a service in order to improve its quality and

the interaction between the service provider and its customers.
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Swipe to the right to complete!

Swipe to the left to delete

Tap and hold to pick me up

Pull down to create an item

Try shaking to undo

Try pinching two rows apart

PEEIE

Of course its
different. Itsdeaner A'j

Now Grasty e e G

x«EX : https://venturebeat.com/2013/03/23/mobile-design-4-common-

user-experience-fails/
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ROBERTO VERGANT!

—————  Product Quality

Design P
-DRIVEN
INNOVATION Figure 1. The hill-climbing paradigm applied to i | and radical
innovation. A given product might start off at “A.” Through H -Centared
AT L I e Design and Design Research (HCD & OR), tmmmtmm:;‘:lmor

incromontal innovations, eventually bringing it to its maximum quality for this
part of the design space, point "B." To mave to a different hill, one with a
higher potential, requires radical innovation, and this comes about through
wither technology or meaning change, leading to point “C* on a larger Wil
Hate that the inftial outcome Is aften inferfor to that praviousty reached ("B},

\

and 5o HCD and DR are required to make the necessary ncremental innovations
to reach maximum potential. To make matters more complex, when the
product Is at point "C," thero s ne way of knowing If Indeed there Is a superior
tevel ("0°) or If this bs an inferlor spot n the design space.
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Why We Design?

Why Design
Thinking?
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Accumulated Competences

< CIXtQl oAgtut ool s} : AIZIH HR0M Z&at 7tx| SHe| IRt 2 igeks >

Navigation and Enclave Design R
l\ N /' __________
~ Value-creating Systems
& 7IR|E EH BHEO L2 &= QU=
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&
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Interaction Design -

’ \

] L

0 Y - . 7

I Moments of Truth
st a=7to] HE
Interface Design ~_ _ _
/ \
i e et
). Y ” 4 .
r Objects
Destroyer of Value Source of Value Co-creator of
Value

View of Customer

x &X] : 240|U|=(Ramirez + Mannervik) Designing value-creating systems Design for services-multidisciplinary Perspectives, University of oxford 2008
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A Product-Service System can be defined as the result of an innovation strategy, shifting the business focus from designing and selling

physical products only, to selling a system of products and services which are jointly capable of fulfilling specific client demands.

s« &X] : UNEP Product-Service Systems and Sustainability: Opportunities for sustainable solutions, 2002
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Your car needs to go to the shop - you don't!

shop.
Learn more about SWEETWORXX
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sweetworxx
by IDEO &Bosch

» “Your car needs to go to the shop - you don't!”
Qrpmalmﬂ:;‘vep:yw Your car's out of service, not you. Wewveryou.::mml]mfor
covered. repairs.
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form Situation
Human trigger Mental represented Context Interactive product /
cognitive Goal — > system
system models models

A

map onto

freveecsnnssscannsnseasaseseasansssssassssssassnssansrssen B Visualization

form / modify
Context Models Structure + Procedural Model Context-Sensitive Visualization
Cause-effect Model
Stop at a station Destination @
Yes | No Extend internal A
¢ ¢ ' ...... ) Scope o ..........)
-Route#1
Distance= Distance= 5 ./ ............ > ®)
How longer? How longer? )
Current location Gas Station
l i On a Topographic Dimension
. . Decision-making point#1
Time= Time= - .
How longer? How longer? Distance (geographic map) Y-axis (Route : Nominal)
should be the variable for axis.
i i Decision-making point#2 Route#2 @ @ @
Late arrival Ontime but : | Time should be the variable for axis. |
Route#1 @ @
....................................................................................... )
> C: Current Location
X-axis (time : Ratio) | G :Gas Station
D : Destination

On a Cartesian Coordinate Dimension

xEX 1 H2|H (2010), Methodology for context-sensitive system design by mapping internal contexts into visualization mechanisms, Design Studies
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Prototyping SU7|8t HALE 7Y ML|HS Sal AHXF dd
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Story Telling HZ-MH|A 244 oA M A4
< AE! > < BE!l >
Theme 18]x}: T2 02K =5 291 (2h) 13[x}: =203 =X 2 (2h)
2 3|X} : Persona / Ideation (2h) 2 3|X} : Persona / Ideation (2h)
3 g|X} : Customer Journey Map (3h) 3 g|X} : LEGO Serious Play (3h)
4 3|X}: LEGO Serious Play & Wrap-up (3h) 4 3|X} : Service Blue Print & Wrap-up (3h)
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ENJOY A UNIQUE HUMAN AND SENSORY EXPERIENCE. WELCOME TO A WORLD OF SENSE!
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106 STARTUPS == 106 STARTUPS TRANSFORMING HEALTHCARE WITH Al
TRANSFORMING

HEALTHCARE WITH Al PATIENT DATA & RISK ANALYTICS RESEARCH MEDICAL IMAGING & DIAGNOSTICS
ROAM  «Gapixic ata  fensodata MEDALOGIH G onmi < arTERYs @enlitic @ BAYLABS & zebra
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Patient Data &
Risk Analytics
- lumiata

lumiata

An enterprise grade Data-as-a-Service for

risk-bearing organizations.

&3

Health Plans ACOs Partners
Improve your top and bottom lines Code more accurately, and capture Integrate the Lumiata Matrix Suite to
with precise disease predictions that and report your Quality Measures help your clients contain costs,
pinpoint your highest risk members earlier, to operationalize value from minimize risk, improve quality and
for risk management. risk-sharing agreements. deliver more targeted care.

Al for Data Preparation : Reduced data latency.

We integrate disparate sources of data in a variety of formats, including claims, labs, EHRs and more, to create a more accurate and enriched longitudinal

member record.

Al for Prediction : Improved data accuracy.

By combining data science and medical science, our predictive Al produces more accurate results to inspire confidence, while continuously learning and

improving with each new dataset.

Al for Engagement : Faster time-to-action.

Our Clinical Rationale provides the medical reasoning behind every prediction, driving better and more efficient engagement with clinicians to inspire

action and intervention.

= AIZ Jljele] AZXIEE A8l BYS tFsks 2/ MS

* &7 : www.lumiata.com
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Wel |tOk | Py About Platform Services Markets Resources Blog

Maximizing Rewards.

Lifestyle Management &

Monitoring . » ‘ R ., {
- Welltok | b - -

Optimizing Health;
Maximizing Rewards

See how Welltok optimizes consumer health... and your business

REQUEST DEMO > JOINUS >

Engagement Analytics Rewards Ecosystem Proserv

Dashboard
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% Ex : https://welltok.com/services
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Nutrition
- VITL

VITL AboutUs OurProducts VITLLife

Imagine if you felt 100%
more often

Personalised vitamins and bespoke nutritional

& advice to help you start each day feeling your best

4

& Get Started Have a promo code?
234 - 8

How It Works

&, ><]

Choose Your Plan Save Every Time
Select the product and format that's right for Save up to 30% compared to buying your
you vitamins individually

o

S8

You're In Control
You can update or cancel your plan whenever
you want

= 20l 2YNES S5 UEY BUH NEH-2F

*«&X : https://vitl.com

39



Emergency room & N wf

surgery
- gauss

A comprehensive solution for obstetrics departments

Triton OR® is an FDA cleared system that enables real time monitoring of surgical blood loss, integrated into the workflow of the operating room. Triton
accurately estimates blood content independent of non-sanguineous fluids on sponges and suction canisters by applying a proprietary algorithm to

images captured by an iPad.

= ol DUERIS S 430 26t ONZHS £7

*EX] | www.gausssurgical.com/
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. * » QualarisAudit™ Login
In-patient Care & Hospital Q Ua | arils
m OUR SOLUTIONS SUCCESS STORIES COLLABORATIONS ABOUT US CONTACT US
Management
- Qualaris

Cbc.?@/?j' -

We deliver free, platform,
and unlimited software

solutions

to improve best practices.

At Qualaris, we deliver secure, cloud-based software for improving best
practices in healthcare

QOur responsive, mobile tools allow you to collect data on compliance with best practices throughout a healthcare
organization to focus on driving improvement efforts. The result is less paper, huge time savings, more
accountability, and better patient care.

QualarisAudit™
QualarisAudit™ is a secure, cloud-based software platform for improving best practices in healthcare. Responsive, mobile tools work across many

applications to create massive efficiencies.

= ERIE AZEY0] S29CE S8 Bl

— =

* &X : http://qualaris.com/
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CRISPR GENOME EDITING MADE EASY
Research

- Deskgen the utility of CRISPR technology.

Desktop Genetics walks you through every aspect of your genome editing experiment, guiding you from design to data and allowing you to fully realize

AI-POWERED GENE EDITING FROM DESIGN TO

DATA

Whether you are manipulating a single gene or a hundred pathways, our specialists have the latest expertise in CRISPR to
help you with anything from designing guides to analyzing and interpreting your data.

—_——— — —— ‘\ J\_:' (‘ i
—_— — e —
—_———— = —— R DIE DIC,
e )™ (®)( 8

Design Manufacture

DESKGEN CLOUD

Everything you need to get started using CRISPR in your lab

- Easily design efficient guides for knockout and knockin
- Compare 10 sgRNA design parameters in Guide Picker
- Design guides for dozens of reference genomes

- Adjust donor length and symmetry to introduce SNPs
- Private servers available for custom strains or cell lines

000 @
ISISISIIIOR O}
I_\ ) ) [ !
Clone Package

CRISPR LIBRARY SERVICES

Your cells | Your targets | Your experiment

- Custom library design of any size and complexity

- Design the right sgRNAs targeting any gene or regions
- Have your library manufactured by our trusted partners
- Dedicated in-house gene editing bioinformatics support
- Take your CRISPR experiment from design to data

Screen

Analyze

CRISPR GENOTYPING

High-throughput analysis & followup validation

- Improve sgRNA design with NGS genotyping before editing
- Validate edits with targeted & multiplexed deep sequencing
- Verify all edits for genotype-phenotype association

- Support from in-house bicinformaticians for expert analysis
- Ensure standardized and reproducible CRISPR experiments

=1

= d=stKS0| OffH SO|Lf MZ2| RTALE HFENIM BESHZE + A7 Sk 2ZER0]

%« EX] : https://www.deskgen.com/landing
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Medical Imaging &
Diagnostics
- imagia

imagia

Our Artificial Clinical Intelligence Platform enables us to provide critical information and timely imaging insights for primary tumors and metastasis for

each cancer patient thus personalizing their cancer care continuum.

Deep Radiomics™ — uniting radiomics and deep learning — utilizes existing routine clinical imaging data to discover robust imaging biomarkers that

predict cancer patient outcomes.

L N N N N
L] e @
(AR NN NN R ]
[ XXX}
(XX NN X NN

]
LN

Avrfificial Clinical Intelligence

Imagia has built an end-to-end Artificial Intelligence (Al) driven imaging biomarker discovery and

vadlidation platform upon advances in unsupervised learning and Al safety.

Deep Radiomics

Imagia’s Deep Radiomics solution uniguely leverages advances in deep learning to address the

specific Al challenges of patient data hetero-modality and disease progression.

= AIZ 7Hol |2 MH|A M=

*ZX : https://www.imagia.com
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Medical Imaging &
Diagnostics
- PATHWAY GENOMICS

44 CIXIQIFMET (40| MHIACIRIO! 28

ohLiA

N SPATHWAY GENOMICS"®

Your DNA will guide you

DNA holds the blueprint to how your body responds to the world
around you. Because you're unique, the traditional "one-size-fits-all"
approach simply doesn't work. Together, we'll uncover your
personal path to a healthier lifestyle.

A lifetime of insight...

We start by mailing you an easy-to-use collection kit with prepaid postage. Then we process your sample in our CAP
accredited lab. In less than 6 weeks, your results will be available.

3. Get Your Results

1. Collect Sample

2. Analyze DNA

Collect your DNA at home with our
easy-to-Use cheek swap.

We analyze your sample and build
your genetic profile.

Read your results and begin your
journey.

= SIAKLSH MU (52HO{7HS| RTXIE S22 MH|A AR / HS Sdll RTXL MH|A O[SHE =) / FTIXt0) HE SHE Al
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HIE}

il

FHi
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%« & : www.pathway.com




Mental Health
- AVALON Ai

A
- 1

Our founding mission is to accelerate the development of a cure for ageing.

Product: Automated cloud-based analysis for structural, diffusion and functional MRI scans

Fast Cloud-based Structural Imaging Diffusion Imaging
Report

Analysis Report

#Zx] : avalonaistrikingly.com
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Drug Discovery

- Cloud Pharmaceuticals

46 CIXIQIFET| 40| MH|ALC|X}
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CloudFharmaceuticals

Applying artificial'intelligence'design innovation to generate

and optimize novel new drugs.

Cloud-based Drug Design and Development

Cloud Pharmaceuticals is committed to improving health and well-being through the computational design and rapid development of new therapies.
Our proprietary design process combines artificial intelligence (Al) and cloud computing to search virtual molecular space and design novel drugs.
These drugs are excellent candidates for further development and have novel composition of matter IP. The process enables faster drug development

progress at lower cost and a higher success rate and better targeting of hard-to-drug indications.

Technology

Cloud Pharmaceuticals delivers novel molecular designs of ligands to your druggable targets using our Quantum Molecular Design process deployed
on cloud-based high performance computing platforms. The process is run by Cloud Pharmaceuticals’ experts in a high-throughput production
environment and has three components :

« An artificial Intelligence search of virtual chemical space

« Highly accurate binding affinity prediction

« Chemical property filters for drug-like properties, safety, and synthesizability

= 2IZX|5S 3t Alopiy

[ | =

jo

% &3 www.cloudpharmaceuticals.com
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C) z2 432 Al

McDonald’s

Denis Weil
Vice President Innovation
and Concept

Julia Vander Ploeg
Vice President of digital in US
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Prototyping
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Food Design

Al
4| CIAfRloA BRE Frlgat CIXfRlof O|2 7|7k 2oty SXIXC! Yoo 2 MF| Ao CIXels HE

Master Universitario in

Food Design

SOLAR KiTeHe
RESTAURANT
201?

The Lapin Kulta Solar Kitchen Restaurant | Milan, Stockholm and Helsinki

x EX : https://www.dezeen.com/2014/11/25/milan-universities-ilum-spd-design-school-launch-food-design-masters-degree/
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‘The-Chalr [A Handicapable Comic Series]

‘A book that will get us talking: Diversity and inclusion
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nyc: soho/nolita

154 Grand st

917-208-8331
lisadwework.com

BENTn

212=-961=1300
lisadwework .com
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community
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nyc: 5th Ave & 34th

349 Sth Avenue

212-961-1300
lisadwework.com
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sf: soma

460 Bryant St
San Francisco, CA
4107
A415-990-3757
chiafwevorkst .com
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wework: lounge - NOW OPEN!! - Check it out
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beautiful, functional, flexible,
month-to-month boutique office
space starting at just $275/mo

WelWork is revolutionizing the traditional definibon of work place by providing a

and crestive vent where and
can flourish. We provide all the basics, so you can focus your efforts on getting the job
done

With & focus on sustanablity and commiunity, WeWork s bullding & network where
people come togethar 1o create somathing greater (han themselves. Members enjoy
the privacy of boutique ofices but are amidst a creatively charged and highly
productive environmant; and since WE ARE ONE. the success of one means the
success of al of us.

Take & look ai photos of our first location in Sohe NYC and our second on 5th Avenue
and 34th St - Sirectly across from the Empire State Building. We have several ofhers in
the works - including beautiful new buildings in the Meatpacking District (Spring 2011},
and San Francisco (Spring 2011) cpening soon
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